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EXECUTIVE SUMMARY 
 
The Kent Downs AONB Unit contracted Acorn Consulting Partnership Ltd and Tribal 
Voice Communications to undertake a visitor survey to provide up to date and 
comprehensive information on current visitors to the Mid Kent Downs (MKD), and 
feedback on the area’s visitor potential and development needs.  The main aim of this 
study was to determine the future potential of sustainable tourism in the Mid Kent Downs 
and identify how more visitors could be attracted to visit the area in a responsible way. 
 
The product audit showed that there are over 660 beds in the Mid Kent Downs area, with 
approximately another 500 in the towns and villages that border the area.  Of the bed 
spaces in the Mid Kent Downs, bed and breakfast establishments represent 40%, with 
self-catering accommodation making up a further 32%.  There are around 50 pubs and 
restaurants in the area.  The key visitor attractions are natural, with the North Downs 
Way being the most recognised.  There are also a number of nature reserves, woodland 
and country parks.  Most of the man-made attractions, such as houses and gardens, are 
only open during the summer months. 
 
Trade consultations indicate that the key domestic market for discretionary travel to the 
Mid Kent Downs are Londoners, and from overseas the Dutch and Belgians.  This is 
complemented by non-discretionary travel related to business and VFR (persons visiting 
for weddings, parties and other social functions).  Establishments marketing their 
facilities/services via a website appear to be receiving a satisfactory return in terms of 
bookings or visits.  Those facilities with Green Accreditation are also reporting a positive 
response from consumers. 
 
Three surveys were carried out during the study.  The Email Survey was aimed at 
potential visitors to Kent and as such was circulated to almost 2,000 people on the KTA 
database who had expressed an interest in visiting the county for a short break.  The 
Online Survey was largely aimed at outdoor enthusiasts, and hence was linked to seven 
websites related to Kent, cycling or walking.  In total 334 responses were received from 
the Email Survey and 103 from the Online Survey.  Whilst these two surveys 
predominantly focussed on consumer attitudes and motivations towards visiting the 
countryside, the third survey, a Self-Completion Visitor Survey, was completed by 
current visitors in the Mid Kent Downs.  In total there were 88 responses to this survey. 
 
In general, the surveys showed that current visitors to the MKD area are relatively 
elderly and therefore predominantly travelling as couples without children.  They like 
eating, drinking and walking and are strong repeat visitors.  Despite the fact that many of 
them have been to the area several times before, they have a low awareness of the 
attractions in the MKD.  This is perhaps partly due to lack of information and signposting, 
as they indicate that they want more information for their trips. 
 
The key motivation for visiting the countryside appears to be for its beauty and 
tranquillity, whilst the services sought and activities undertaken focus on eating, drinking 
and walking.  Associated with these is the provision of good information in the form of 
maps and details of attractions.  In addition to the above, travelling out of the countryside 
to nearby towns or cities also appears to be an important activity for many visitors. 
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The main strengths of the Kent Downs are its walking and cycling opportunities, and its 
proximity to other popular attractions in Kent.  The area should focus on these strengths 
and target both casual and serious walkers, cyclists, and touring visitors (who are 
interested in visiting surrounding attractions and towns).  The MKD should also develop 
and improve routes for walking and cycling, as well as horse riding, to increase the 
appeal to participants of these three groups. 
 
Both the awareness and perception of the Mid Kent Downs is poor, and there is a low 
awareness of the Kent Downs as an AONB.  Awareness of visitor attractions within the 
MKD is also very low.  Information (both printed and web based) and signposting needs 
to be improved to both raise the profile of the area as well as the attractions and facilities 
within the area itself. 
 
Whilst the Mid Kent Downs has considerable strengths, the development of some 
carefully selected new products and services would greatly enhance the appeal of the 
area, in particular 
 

• A summer bus service providing a circular route linking railway stations, villages, 
attractions and pubs.  This would facilitate and encourage walkers and provide 
greater options for exploring the region. 

 
• Developing and improving the food product could increase the image and profile 

of the area, and might be best achieved through the promotion and use of local 
produce, as well as developing ideas that attract visitors to the places of 
production of local produce. 

 
• There is evidence that the Green Accreditation scheme is having a positive 

impact, although feedback from accredited businesses show that at present they 
are not yet receiving bookings because of their membership to the scheme.  
However, it is generating additional interest from staying guests. 



 5 

1. INTRODUCTION 
 
The Kent Downs AONB Unit contracted Acorn Consulting Partnership Ltd and Tribal 
Voice Communications to undertake a visitor survey to provide up to date and 
comprehensive information on current visitors to the Mid Kent Downs (MKD), and 
feedback on the area’s visitor potential and development needs.  This study is part of a 
two year LEADER+ funded project supporting the development of sustainable tourism in 
the area. 
 
The main aim of this study was to determine the future potential of sustainable tourism in 
the Mid Kent Downs and identify how more visitors could be attracted to visit the area in 
a responsible way. 
 
Tribal Voice Communications undertook the three surveys (Email, Online and Self-
Completion) and compiled the figures, whilst Acorn undertook the product audit, trade 
consultations, analysed the survey findings, and formulated the recommendations of the 
study. 
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2. PRODUCT AUDIT 
 
2.1 Introduction 
 
Based on data provided by the Kent Downs AONB Unit, and backed up with primary 
research undertaken by Acorn, a product audit of the Mid Kent Downs area was 
undertaken.  The physical area covered by the product audit, and indeed this study, is 
the overlapping area that is defined both by the Leader+ boundaries and the Kent 
Downs AONB.  Hereafter it is referred to as the Mid Kent Downs (MKD) area. 
 
Figure 2.1 shows this study area shaded in green, with boundaries on the east and west 
that are marked with the Leader+ red line, and on the north and south by the AONB 
green line (which roughly follows the M2 and M20/A20 roads respectively). 
 
Figure 2.1 Kent Downs/Leader + Boundaries 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Note that whilst Thurnham is excluded from the Leader+ area, it has been included in 
this product audit due to the significance of its products and services on the defined 
MKD area.  Similarly, products and services just outside of the boundary of the defined 
Mid Kent Downs area have also been included, although these are identified separately 
in the tables shown in this section. 
 
Note: Whilst the Consultants have tried to be as comprehensive as possible with their 
coverage of products and services within this audit, as well as being accurate with the 
collection of relevant data (in particular rooms and beds in accommodation 
establishments), omissions or errors will undoubtedly occur, although the impact of 
these on the assessment of the Mid Kent Down as a region will be small or negligible. 
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2.2 Accommodation 
 
2.2.1 Introduction 
 
There are over 660 beds in the Mid Kent Downs area, with approximately another 500 in 
the towns and villages that border the area, most significantly these are Eyhorne Street 
and Lenham where the Ramada Hotel and Chilston Park Hotel account for around 75% 
of these beds. 
 
Figure 2.2 Bed Spaces in the Mid Kent Downs and Borderline Area 
 
Type Beds 
Bed and Breakfast 266 
Self Catering 213 
Hotels 72 
Hostels 109 
Total 660 
Borderline 472 
Grand Total 1,132 

 
Of the bed spaces in the Mid Kent Downs, Bed and Breakfast establishments represent 
40%, with self-catering accommodation making up a further 32%.  Whilst there are only 
two establishments identified as “hotels”, combined they have 72 beds and therefore 
represent 11% of total bed stock, with hostels making up the remaining 17%. 
 
Figure 2.3 Bed Spaces in the Mid Kent Downs by Type of Accommodation 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Note that a large number of accommodation providers are not graded.  In some 
instances there is resistance to grading due to the costs involved and perceived 
“interference”.  By remaining un-graded, they are not included within any of the local 
authority guides or marketing activities.  However, for those that are marketed by 
organisations such as Country Holidays, this tends not to be an issue, and these 
properties are often independently graded by their representative organisation. 
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2.2.2 Bed and Breakfast 
 
Bed and Breakfast is the most significant type of accommodation in the Mid Kent Downs, 
with over 30 establishments.  These provide over 100 rooms and 260 beds in the area, 
with an average of around 2.5 beds per room. 
 
Figure 2.4 Bed and Breakfast Inventory 
 
Name Place Grading Rooms Beds 
Brenley Farm Boughton 4◊ 3 6 
Old Farmhouse Boughton Aluph n/a 4 7 
Warren Cottage Guest House Boughton Aluph n/a 2 4 
Heycroft Challock n/a 3 6 
Hegdale Farmhouse Challock 4◊ 2 5 
Timber Lodge Charing n/a 3 6 
23 The Moat Charing n/a 1 2 
Woolpack Inn, The Chilham 4◊ 14 30 
Woodchip House Chilham n/a 7 14 
Bagham Farm Chilham n/a 4 8 
Old Alma Inn Chilham, The Chilham 3◊ 4 8 
Folly House Chilham 4◊ 3 6 
Carpenters Arms and Lodge Eastling n/a 2 4 
Homestay Bed and Breakfast Harrietsham 4◊ 2 4 
Crabtree Farm Hastingleigh 3◊ 1 2 
Woodmans Hastingleigh n/a 1 2 
Leaveland Court Leaveland 4◊ 3 6 
Cottage, The Milstead 4◊ Silver 2 4 
Sandhurst Farm Forge B&B Newnham 3◊ 2 5 
Ringlestone Farmhouse Ringlestone 5◊ 3 8 
Frith Farm House Otterden n/a 3 6 
Owens Court Farm Selling 3◊ 3 5 
Black Horse Inn Thurnham 4◊ 6 12 
Little Dane, Old Rectory Thurnham 5◊ Gold 2 4 
Thurnham Keep Thurnham n/a 3 6 
Dean Court Farm Westwell 3◊ 3 6 
Imperial College Wye (1) Wye n/a n/a 50 
New Flying Horse Inn Wye 3◊ 9 17 
Selsfield Bed & Breakfast Wye Applied 3 5 
Farriers Wye n/a 2 4 
Mistral Bed & Breakfast Wye 4◊ 2 4 
Wife of Bath Restaurant Wye n/a 5 10 
Total Bed and Breakfast    107 266 

 
Notes: n/a – not available 
 (1) Additional 187 beds available during the summer 
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2.2.3 Self-Catering 
 
There are a recorded 28 self-catering accommodation units in the Mid Kent Downs area, 
providing over 210 beds.  Due to difficulties identifying self-catering accommodation (as 
many properties are let through a number of different agencies or even privately), the 
actual number in the region is expected to be higher, perhaps by up to 25%. 
 
Figure 2.5 Self-Catering Inventory 
 
Name Place Grading Self-Catering 

Beds 
The Annexe Baddlesmere n/a 2 
The Lodge Badlesmere n/a 2 
The Smithy Bodsham n/a 4 
Eastwell Manor Boughton Lees 4* 78 
The Smithy Chilham n/a 4 
Monckton Cottages Chilham 4* 2 
Farnley Little Barn Crundale 4* 4 
Ripple Farm Accommodation Crundale 3* 5 
Church Oast Cottage Doddington n/a 4 
Old School House Doddington n/a 4 
Hazel Tree Farm Hastingleigh n/a 4 
The Stable Hastingleigh Applied 2 
Twitchers Hollingbourne 5* 6 
Hucking Court Stables Hucking n/a 6 
Monks Cottage Leaveland 4* 4 
Lime Tree Cottages Lenham 3* 4 
Frith Farm House Otterden 4* 18 
Clark's Barn Selling n/a 8 
Harefield Oast Selling n/a 6 
Hop Pickers East Selling n/a 4 
Hop Pickers West Selling n/a 4 
Old Dairy Selling 3* 5 
The Barn Shottenden 4* 4 
Old Dairy Weatsheaf Farm Stockbury 3* 5 
Court Farm Stable Cottage 
and Studio 

Thurnham Applied 10 

Coldblow Farm–The Cottage Thurnham n/a 4 
Blue House Farm Warren Street 3* 6 
School House Cottage Wormshill Applied 4 
Total Self-Catering    213 

 
Notes: n/a – not available 
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2.2.4 Hotels 
 
There are only two accommodation establishments that identify themselves as “hotels” 
in the Mid Kent Downs area.  These provide a combined total of 36 rooms and 72 beds. 
 
Figure 2.6 Hotels Inventory 
 
Name Place Grading Rooms Beds 
Eastwell Manor Boughton Lees 4* 23 46 
Harrow Hill Hotel Warren Street 3* 13 26 
Total Hotel    36 72 

 
2.2.5 Hostels 
 
There are four hostels/bunk barns in the area providing over 100 bed spaces.  The 
Palace Farm Hostel in Doddington is planning to expand in the near future. 
 
Figure 2.7 Hostels and Bunk Barns Inventory 
 
Name Place Grade Rooms Beds 
Brenley Farm (Bunk Barn) Boughton ETC 

Approved 
1 24 

Palace Farm Hostel Doddington 3* 6 30 
Coldblow Farm (KD Outdoor Centre) –  
Bunk Barns x 3 

Thurnham YHA 6 40 

Coldblow Farm (KD Outdoor Centre) – 
Camping Barn x 1 

Thurnham ETC 
Approved 

1 15 

Total Hostel    14 109 
 
 
2.2.6 Camping and Caravan Sites 
 
There are seven camping and caravan sites in the area, offering a total of around 70 
pitches. 
 
Figure 2.8 Camping and Caravan Site Inventory 
 
Name Place Pitches 
Red Lion Baddlesmere Informal 
Wagon and Horses Charing 5 
Monks Cottage Leaveland 15 
Coldblow Farm (KD Outdoor Centre) Thurnham 5 
Dean Court Farm Westwell 5 
Dunn Street Farm Westwell 40 
Total Sites   70 
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2.2.7 Border Accommodation 
 
There is a large stock of accommodation in the towns and villages bordering the Mid 
Kent Downs area, most of which are in Lenham and Hollingbourne.  This provides 
additional capacity for visitors to the Mid Kent Downs, and amounts to over 230 rooms 
and 470 beds. 
 
Figure 2.9 Border Accommodation Inventory 
 
Name Place Type Grading Rooms Beds Self-

Catering 
Beds 

White Horse Inn Boughton B&B 4◊ 13 30 0 
Stour Valley House Chilham B&B n/a/ n/a n/a n/a 
Woodhouses Hollingbourne B&B n/a 5 8 0 
Dog & Bear Hotel Lenham B&B 4◊ 24 51 0 
East Lenham Farm Lenham B&B 4◊ Silver 2 4 0 
Ramada Hotel & 
Resort 

Hollingbourne Hotel 4* 126 252 0 

Chilston Park Hotel Lenham Hotel 4* 53 106 0 
Lime Tree on the 
Square 

Lenham Hotel n/a 10 21 0 

Olde Shoppe Lenham Self n/a 3 0 5 
Total Border      236 472 5 

 
Notes: n/a – not available 
 
2.2.8 Distribution of Accommodation Providers 
 
The distribution of accommodation providers is shown in Figure 2.10.  This shows all 
accommodation facilities (bed and breakfast, self catering, hotels, hostels, bunk barns 
and camping sites) both within the Mid Kent Downs region as well as those just outside 
of the borders. 
 
Visual inspection shows that there is a slightly higher density of accommodation 
establishments in the eastern part of the Mid Kent Downs region than in the west, in 
particular with clusters around Chilham, Wye and (to a lesser extent) Selling. 
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Figure 2.10 Distribution of Accommodation Providers 
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2.3 Food and Drink 
 
The Mid Kent Downs is served by around 50 pubs and restaurants (Figures 2.11 and 
2.12).  Shepherd Neame pubs are highlighted in red (also indicated with a *).  There are 
13 in total, representing almost 40% of all pubs in the area. 
 
Figure 2.11 Pubs Inventory 
 
Name Place 
Red Lion Badlesmere 
Flying Horse Inn Boughton Aluph 
Sun Inn Bredgar 
Bell Inn Bredhurst 
Chequers Inn Challock 
Bowl Inn Charing 
Pilgrims Table Charing 
Swan Inn Charing 
White Horse Inn Chilham 
Woolpack Inn * Chilham 
Cock Horse Inn Detling 
Chequers Inn * Doddington 
Carpenters Arms & Lodge * Eastling 
Bowl Inn Hastingleigh 
Hook & Hatchet * Hucking 
Wagon and Horses Charing 
George Inn Molash 
George Inn * Newnham 
Star Inn Old Wives Lees 
The Alma * Painters Forstall 
Rose & Crown Selling 
Sondes Arms * Selling 
White Lion * Selling 
Compasses Inn * Sole Street 
Three Squirrels South Street 
Plough Stalisfield Green 
Harrow Inn Stockbury 
Black Horse Inn * Thurnham 
The Wheel * Westwell 
Blacksmiths Arms Wormshill 
Honest Miller Brook 
Kings Head Hotel * Wye 
New Flying Horse Inn * Wye 
Tickled Trout Wye 
Total 34 
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Figure 2.12 Restaurants Inventory 
 
Name Place 
Froggies at the Timberbatts Bodsham 
Halfway House Challock 
Pilgrim’s Table Charing 
Copper Kettle Chilham 
Devils Kneading Trough Restaurant Hastingleigh 
Dirty Habit Hollingbourne 
Tapsters Newnham 
Ringlestone Inn Ringlestone 
Harrow Hill Hotel Warren Street 
Joshan of Wye Wye 
Wife of Bath Restaurant Wye 
Total 11 

 
The inventory shows a total of 34 pubs, most of which serve food, and 11 restaurants.  
In addition, there are further 12 pubs and 4 restaurants in the border areas, as shown in 
Figure 2.13 (red * indicates Shepherd Neame). 
 
Figure 2.13 Border Food and Drink Inventory 
 
Name Place 
Pubs   
White Horse Inn * Boughton 
Queens Head * Boughton 
The Artichoke * Chartham 
Sugar Loaves Eyhorne Street 
The Roebuck Harrietsham 
Dirty Habit Hollingbourne 
Park Gate Inn Hollingbourne 
Windmill Hollingbourne 
Dog & Bear Hotel Public House & Restaurant * Lenham 
Lime Tree on the Square Lenham 
Red Lion Lenham 
White Horse Lenham 
Total 12 
Restaurants   
Taste of Bengal Harrietsham 
Chequers Fish Bar Lenham 
Chopstick and Bowl Lenham 
Pippa's Tea Room Lenham 
Total 4 

 
The distribution of pubs and restaurants is evenly spread across the Mid Kent Downs 
area, as shown in Figure 2.14.  However, there are clear clusters of food and drink 
establishments in Wye and Lenham (just outside the MKD border). 
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Figure 2.14 Distribution of Pubs and Restaurants 
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2.4 Attractions and Activities 
 
The inventory of attractions and activities shows three distinct groups: attractions, 
activities and woodland/nature reserves/parks.  There are three house and garden 
attractions in the MKD area: Beech Court Gardens, Doddington Place Gardens and 
Belmont House and Gardens.  All three are only open in the summer, and even within 
this period they only open to the public on certain days, as shown in Figure 2.15. 
 
The Brook Agricultural Museum (open spring and early summer, Sundays and Bank 
Holidays only) and the Brogdale Horticultural Fruit Collection (open daily except in 
winter) offer museum-style attractions, whilst the Bredgar and Wormshill Light Railway 
opens only once a month during the summer. 
 
Activities that are available in the area include riding, fishing and gliding.  There are 
currently two riding centres, with a third one being planned.  Fishing is available at Mid 
Kent Fisheries in Chilham which has extensive facilities although the majority of persons 
who fish there are members rather than day visitors.  The Gliding Club at Challock offers 
gliding experiences for visitors, as well as providing facilities for their members. 
 
There are a number of nature reserves, woodland and country parks in the MKD area, 
and these are listed in Figure 2.16.  All the listed areas have public access and are 
managed by a broad range of organisations.  Whilst there are other woods and parks in 
the MKD, those listed in Figure 2.16 are the most significant. 
 
In addition to the attractions within the MKD, there are six significant attractions located 
within a relatively short distance from the MKD area border.  These are listed in Figure 
2.17, and include Canterbury Cathedral, Leeds Castle, Mount Ephraim Gardens and 
Farming World.  They are significant as they attract large numbers of visitors to Kent, 
and are all within short distances from the MKD. 
 
The distribution of attractions and activities in and close to the MKD area is shown in 
Figure 2.18. 
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Figure 2.15 Attractions and Activities Inventory 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

Name Type Location Opening Hours 
Attractions       
Thurnham Castle (ruins) Castle Thurnham Open access 
Brogdale Horticultural Trust Fruit Collection Faversham March to October 
Beech Court Gardens House/Gardens Challock April to September: Weekends and Bank 

Holidays only (and Thursday for gardens only) 
Doddington Place Gardens House/Gardens Doddington Summer only: 1st Sunday of each month 
Belmont House and Gardens House/Gardens Throwley May to September: Wednesday and Saturday 

Afternoons only 
Brook Agricultural Museum Museum Brook March to June: Sunday and Bank Holidays only 
Bredgar & Wormshill Light Railway Railway Bredgar First Sunday of the month (summer only) 
Sandhurst Farm Forge Working Ironmonger Newnham Daily 
Activities       
Mid Kent Fisheries Fishing Chilham   
Kent Gliding Club Limited Gliding Club Challock   
Eastling Centre Riding Eastling   
Kent Downs Outdoor Centre Riding Thurnham   
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Figure 2.16 Woodland, Nature Reserves and Parks Inventory 
 
Name Type Place  Responsibility/Ownership 
White Horse Wood Country Park Country Park Thurnham Kent County Council 
Park Wood Nature Reserve Chilham Woodland Trust 
Lorenden Park Nature Reserve Nature Reserve Painter's Forstall Lorenden Parkland Trust 
Perry Wood Nature Reserve Selling Swale Borough Council 
Stockbury Hill Wood (Queendown Warren) Nature Reserve Stockbury Kent Wildlife Trust 
Wye National Nature Reserve Nature Reserve Wye English Nature - Kent Team 
Kings Wood Woodland Challock Forestry Commission 
Long Beech Wood Woodland Charing Ashford Borough Council 
Hucking Estate Woodland Hucking Woodland Trust 
The Larches Woodlands/Downland Detling Kent County Council 

 
 
Figure 2.17 Significant Attractions Outside the MKD Borders 
 
Name Type Location 
Canterbury Cathedral Cathedral Canterbury 
Shepherd Neame Ltd Brewery Faversham 
Leeds Castle Castle Maidstone 
Mount Ephraim Gardens House/Gardens Faversham 
Farming World Museum Faversham 
Museum of Kent Life Museum Sandling 
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Figure 2.18 Distribution of Attractions, Activities and Natural Areas 
 
 



 20 

2.5 Local Produce 
 
There are a large number of local food and drink producers in the MKD area, with 15 
being listed in the inventory shown in Figure 2.19.  However, the actual number is much 
larger than this with the informal sector producing and selling a range of products, in 
particular honey, apple juice and cider, from their homes. 
 
Figure 2.19 Inventory of Local Produce 
 
Name Product Town 
Badgers Hill Farm & Cidery Cider / Rural Produce Chilham 
Barn Shop Rural produce Challock 
Bilting Mushrooms Mushrooms Bilting 
Godmersham Game Meat Godmersham 
Molly's Kitchen Catering – local produce Wichling 
Parsonage Farm Rural produce Stockbury 
Pawley Farm Cider & Apple Juice Cider and Apply Juice Painters Forstall 
Perry Court Farm Rural produce Nr. Ashford 
Ripple Farm Organics Rural produce Crundale 
S.W. Doughty Traditional Butchers Meat Doddington 
Snoad Farm Meats Meat Otterden 
Wooden Spoon Preserving Company Preserves Wye 
Brogdale: National Fruit Collection Fruit Nr. Faversham 
Classic Preserves Limited Preserves Nr. Faversham 
Syndale Valley Cheesemakers Cheese Nr. Faversham 

 
In addition to these outlets, Wye holds a Farmer’s Market on the 1st and 3rd Saturday of 
every month on The Green, between 9am and 12 noon.  Lenham holds a Country 
Market on the 2nd Sunday of every month between 9am and 1pm, at which over 40 local 
producers retail their goods, and there is also a Farmer’s Market at Macknade Farm 
Shop near Faversham. 
 
The distribution of local producers across the MKD area is shown in Figure 2.20.  It 
clearly shows a cluster in the vicinity of Wye, as well as retail outlets at the Brogdale 
Horticultural Trust. 
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Figure 2.20 Distribution of Local Producers 
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2.6 Walking, Cycling and Horse Riding 
 
2.6.1 Walking and Cycling 
 
The North Downs Way runs close to the southern boundary of the MKD area from 
Detling in the west to Old Wives Lees in the east.  This is the most well known route for 
walkers in the area, and in places follows the Pilgrims Way.  The North Downs Way 
National Trail Unit promotes circular walks off the trail, some of which include the Mid 
Kent Downs. 
 
The Wye to Chilham section of the Stour Valley Walk falls within the project area and 
appears to be a particularly popular area for walking.  The Kentish Stour Countryside 
Project has created and publicised a number of circular walks and bike trails from 
railway stations in the area, entitled Train Rides to Ramble and Bike Trails by Rail. 
 
There are also a large number of public footpaths and bridleways for walkers to utilise 
across the MKD area, in addition to the network of country lanes.  Indeed, a large 
number of private individuals have set up their own walks websites, based on favourite 
walks and/or well known walks in the area.  These include Dante’s Woodland Walks, 
Kent Tracks and Our Walks.  Some of the accommodation provides within the area have 
also produced their own walks, providing maps and directions to guests. 
 
Two walking holiday tour operators are operating in the area: 

• WalkAwhile, is based in Selling, and sells walking holidays based on the Pilgrims 
Way.  They work closely with the North Downs Way Trail Unit and also organise 
holidays along the Pilgrims Way. 

• Orchard Trails are based in Tonbridge, but organise walking and cycling holidays 
in Kent and East Sussex, including along the North Downs Way and Stour 
Valley. 

 
Finally, South East Trains are also keen to feature suggested itineraries and ideas for 
places to walk from their train stations serving the Kent Downs as part of their leisure 
campaign.  However, due to limited space on trains for bikes, scope for promoting 
cycling is unlikely. 
 
The only National Cycle Network route in the MKD area is an on-road route, Route 18, 
running north-south from Chilham to Wye.  However, there are a number of off-road 
options available on bridleways that link several of the country lanes throughout the 
area. 
 
2.6.2 Horse Riding 
 
Whilst there are number of bridleways in the MKD area, horse riding is not as well 
served as walking.  Riding Centres such as the Eastling Centre, Cobham Manor and 
Coldblow Farm provide details of bridleways in their area, although often these are badly 
maintained or are “cut” by busy main roads. 
 
The TROTS (Toll Rides Off-road Trust) scheme run by Coldblow Farm is a network of 
off-road routes negotiated with landowners and farmers who provide marked routes for 
TROTS members.  Riders pay a licence fee, which entitles them to ride all route 
networks with additional access to permitted Forestry Commission Land. 
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3. TRADE CONSULTATIONS 
 
3.1 Introduction 
 
In order to better understand the characteristics, behaviour and various needs of visitors 
to the MKD area, a number of trade consultations we carried out with accommodation 
establishments, pubs, and attractions.  A total of 14 trade interviews were undertaken by 
the Consultants and the AONB Unit as shown in Figure 3.1. 
 
Figure 3.1 Trade Consultations 
 
Name Type Place 
Brenley Farm Bed and Breakfast Boughton 
Dean Court Farm Bed and Breakfast Westwell 
Homestay and Breakfast Bed and Breakfast Harrietsham 
Timber Lodge Bed and Breakfast Charing 
Blue House Farm Self Catering Nr. Lenham 
Monkton Cottages Self-Catering Chilham 
Eastwell Manor Hotel Boughton Lees 
Palace Farm Hostel Hostel Doddington 
Wye College Accommodation Wye 
The Bowl Inn Pub/Food Charing 
Brogdale National Fruit Collection Attraction/Museum Nr. Faversham 
Eastling Centre Livery/Riding School Eastling 
Mid Kent Fisheries Fishing Chilham 
Kent Gliding Club Gliding Challock/Charing 

 
Although the content of each interview varied, depending on the services provided by 
the establishment, the key issues of each consultation were: 
 

• Overall trend of business during the last three years in terms of guests/visitors 
• Products and services consumers are most commonly requesting 
• Products and services consumers are looking for in the Mid-Kent Downs 
• Seasonality of business 
• Characteristics of the typical customer 
• Effects of Green Accreditation (where applicable) 

 
A summary of the key issues raised from the consultations is presented in Section 3.2 
below.  It should be noted that as only a small sample of interviews were conducted, the 
results may not be representative of the views of the whole industry in the MKD. 
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3.2 Key Issues 
 
3.2.1 Demand 
 
None of the trade consultations indicated any radical changes in business levels over 
recent years, and indeed many were unable to comment on changes due to either 
recently commencing operation of a new establishment, or being new to the position 
they were working in.  However, comments on market demand can be split into 
international and domestic visitors. 
 
International 
 

• Most operators listed the Dutch and Belgians as the most significant overseas 
markets.  Both groups were cited as being keen walkers and typically they travel 
without children. 

 
• Despite the prominence of the Dutch and Belgians, most operators were able to 

list a large number of other nationalities that they have provided goods and 
services to over the last few years, including Americans, Australians, Germans 
and French. 

 
• The increasing accessibility of Continental Europe was mentioned by some 

establishments as being a clear opportunity to attract more visitors from France, 
Belgium, Holland and Germany in particular. 

 
• It was generally noted that American visitors have declined in recent years due to 

the strength of the pound. 
 
Domestic 
 

• Accommodation establishments reported a large proportion of guests travelling to 
the region to visit friends and relatives (VFR), typically for weddings or parties, 
and also for business and trade.  The two groups tend to complement each other 
with the former being weekenders, and the latter staying Monday-Thursday 
nights. 

 
• A smaller, although interesting group, are people travelling to Europe from the 

north of England, and who are staying overnight prior to taking a boat or 
Eurotunnel service to the continent. 

 
• Some establishments cited London as being a huge potential market situated 

less than one-hour travel time away.  Whilst it is acknowledged that London is 
already one of Kent’s main markets, there is still scope for its expansion, in 
particular encouraging these visitors to stay overnight is one of the key 
challenges as the MKD is often perceived as a day trip destination. 

 



 25 

3.2.2 Marketing Activities 
 
Website marketing appears to work well for all establishments that have developed their 
own site, and in particular for those who have joined other marketing bodies that provide 
information online and links to their website.  Website marketing is proving to be 
particularly effective for attracting overseas visitors. 
 
Some establishments reported advertising in specialist magazines, such as “Birds” the 
RSPB publication, and “Walk” the Ramblers publication.  However, almost unanimously 
they appear to have had little success, with very poor response rates.  One 
establishment suggested a consortium of businesses joining together to take a full page 
or double page spread advertising the MKD area and their services, using the AONB 
Unit as coordinator. 
 
The production of a leaflet or brochure that outlines different activities in the MKD and 
surrounding area, depending on the season and the weather, was suggested as a 
particularly useful marketing tool.  Some establishments indicated that guests were keen 
to seek information on the area in order to plan their trips, and that appropriate material 
was not always available. 
 
Green Accreditation was reported to have had a positive effect on some businesses, 
even at this early stage.  The Dutch market was mentioned as being particularly 
receptive to this type of accreditation. 
 
3.2.3 General Issues for the MKD Area 
 
The following issues were raised during the consultation process with regards to the 
development of tourism in the MKD: 
 

• Tourist arrivals in Kent who are travelling by car from the ports or the Eurotunnel 
terminal tend to join the M2 or M20 motorways and drive straight through Kent 
en-route to their initial destination in the UK. 

 
• Brown tourist signposting along the M2, A2, M20 and A20 roads to specific 

attractions could help to divert some of the visitors into the area. 
 

• Joint tours with more prominent attractions outside of the MKD area should be 
considered, such as Canterbury Cathedral, Leeds Castle and Farming World.  
This will increase the profile of the area. 

 
• Many of the attractions in the MKD area are only open in the summer.  Different 

promotional activities should be undertaken during different seasons.  This would 
include changing the themes and colours of the MKD website, as well as 
identifying tours or attractions that are season-specific.  Brogdale introduces 
different tours at different time of the year to counter seasonality. 

 
• Marketing of the area should be clearly targeted to individual groups, as walkers, 

cyclists, riders, etc all seek different services and products. 
 

• The Mid Kent Downs was cited as having particularly good access for walkers, 
with some operators mentioning the proximity of villages to each other as a 
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positive feature of the area.  They report that many walkers comment on the 
pleasure of walking from one village to another, and being able to obtain 
refreshments at regular intervals. 

 
• There is a lack of awareness of the area as an AONB.  Whilst many consumers 

have heard of the Cotswolds and North Pennines, the Kent Downs is not so well 
known.  It was suggested that the area needs an identity, as even on maps the 
name used is “North Downs” not “Kent Downs”. 

 
• Public transport is very poor, and the introduction of a circular bus service linking 

the villages and railway stations in the MKD during the summer months would be 
attractive to walkers in particular, but also other visitors to the area. 

 
• Self-catering operators are reporting a high proportion of one-week stays, with 

these being second holidays.  Consequently bookings in the shoulder seasons 
are relatively strong.  These visitors tend to be predominantly couples that walk, 
as well as visit towns (and cities) in the area such as Canterbury. 

 
• Finding good places to eat in Kent was cited as being a problem by some of the 

operators interviewed, with a few expressing concern that they “couldn’t 
recommend anything locally”.  There is a feeling that Kent is not as well-known 
for its good food as many other regions in the UK. 
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4. THE VISITOR SURVEYS 
 
4.1 Introduction 
 
In order to better understand the perceptions and behaviour of potential and actual 
visitors to the Mid Kent Downs, three consumer surveys were undertaken as part of the 
study.  These were as follows: 
 

• Email Survey with potential visitors to Kent – sent to 1,998 persons across the 
UK who had previously expressed an interest in visiting the county (data held on 
the KTA database). 

 
• Online Survey with outdoor enthusiasts – survey linked to seven websites 

relating to either the Kent countryside or outdoor activities (walking, cycling, etc). 
 

• Self-Completion Survey with Current Visitors to the MKD – 3,000 survey forms 
were distributed at accommodation establishments, pubs, restaurants, and visitor 
attractions across the Mid Kent Downs for completion by visitors. 

 
The surveys offered a prize of a free weekend for two in the MKD as an incentive for 
completion. 
 
4.2 Email Survey with Potential Visitors to Kent 
 
4.2.1 Methodology 
 
The Email Survey was aimed at potential visitors to Kent and was based on email 
addresses collected by KTA during 2005 from persons requesting the Kent Visitor 
Guide.  In total 1,998 emails were sent out on 21st June 2005, linked to an online 
questionnaire as shown in Appendix A.  Recipients were allowed until 29th June 2005 to 
respond.  Of the 1,998 emails sent, 55% were opened, and 334 people completed the 
survey – this represents a 17% completion rate. 
 
When analysing the Email Survey it is important to recognise that the respondents have 
two key biases (that is, they are not representative of the UK population in general) as 
follows: 
 

• Those being sent the survey have previously requested information about Kent, 
and are therefore interested in the county to some extent. 

 
• Internet and email penetration is greater amongst certain groups.  For example, 

Mintel’s most recent report on Internet usage (Internet Quarterly: June 2005) 
shows that penetration across the UK adult population stands at 60%, but is 
higher amongst males (65%) than females (54%).  Penetration in the AB socio-
economic group is 80%, whilst it is only 35% in the DE groups.  Similarly 
penetration amongst 15-24 year olds is 75% whilst amongst the 65+ age group it 
is only 20%.  These differences mean that respondents to email surveys will tend 
to be in the younger and upper socio-economic groups. 

 
Whilst the above issues do not invalidate the survey in any way, they need to be 
considered when analysing the results. 
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4.2.2 Key Findings 
 
The results of the Email Survey are shown in Appendix B.  However, the key findings are 
presented below: 
 

• Over 95% of all respondents have visited the countryside at least once for a day 
trip, short break or holiday during the last year; half have visited the countryside 
between two and five times. 

 
• Spring and summer were the most popular times to visit the countryside – over 

80% of respondents visited during each of these seasons.  High numbers also 
visit during the Autumn and Winter, which serves to reduce the seasonality of 
countryside destinations. 

 
• Couples were twice as likely to visit the countryside than families with children 

under 16. 
 

• During the last year, the top five counties visited by respondents were Kent, 
Devon, Cornwall, Dorset and Sussex. 

 
• Private vehicle is by far the most common way to travel to the countryside (86%).  

The next most popular was train (7%). 
 

• Once in the countryside, walking was an extremely popular method of travelling 
around, with 63% stating that they walked.  However, private vehicle was still the 
most popular, being used by 86%. 

 
• Public transport was unpopular with respondents, with almost 60% saying that it 

was unlikely or very unlikely that they would use it to travel to/around the UK 
countryside. 

 
• The top five motivations for visiting the countryside were: attractive scenery, be in 

a relaxing environment, escape the stresses of daily life, peace and quiet, to visit 
historic buildings and gardens. 

 
• The most popular services/facilities in the countryside (all being selected by over 

50% of respondents) were: visitor attractions, cafes/restaurants, information and 
maps, pubs, walking routes, events and festivals, nature reserves/woods, 
farmer’s markets. 

 
• Approaching half (43%) indicated that they use National Walking Trails, although 

only 16% stated that they used National and Regional Cycling Trails. 
 

• The most popular countryside activities were: meal in a pub/restaurant, visitor 
attraction, visit a nearby town/city, walking, shopping locally, visit a café/tea shop, 
eat/drink in a local pub, visit a farmer’s market/shop.  All of these were selected 
by over 50% of respondents. 

 
• The most popular types of accommodation used on a short break or holiday were 

B&B/guest houses and hotels. 
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• Sustainable tourism suppliers would be selected by over 90% of respondents if 
they had the choice, although almost two-thirds of these would only do so if the 
price and quality were the same. 

 
• Recognition of the term “Area of Outstanding National Beauty” was very high 

(98%).  Awareness of the North Downs was almost 79%, although the Kent 
Downs achieved slightly less at 72%.  However only 46% of respondents knew 
that the Kent Downs is an AONB. 

 
• Within the Kent Downs, there was a 45% awareness of the Pilgrims Way (21% 

had actually visited it), 32% were aware of the North Downs Way (15% had 
visited it).  Awareness of all other attractions was less than 20% (with less than 
10% visiting any of them). 

 
• 40% had visited the Kent Downs, and 76% stated that they would like to visit/visit 

again.  Of those who were unsure or did not want to visit, the most significant 
reason for this was the lack of information about the area. 

 
• Respondents living in Kent totalled 28%, with 7% from Essex, 7% from Surrey 

and 6% from Middlesex.  Respondents from all other counties each accounted 
for less than 5% of the sample. 

 
• Over half (52%) of all respondents were between 35 and 54 years, with the 

largest group being 35-44 years (28%). 
 

• Whilst 39% had children living at home, 58% did not (no children or empty 
nesters – older couples whose children have left home). 

 
4.3 Online Survey with Outdoor Enthusiasts 
 
4.3.1 Methodology 
 
The Online Survey sought to solicit the views and opinions of outdoor enthusiasts, e.g. 
serious walkers, cyclists, etc.  Consequently, it was established by creating a link to a 
survey that could be completed online, from seven specialist walking, cycling and 
outdoor websites.  These were: 
 

• Explore Kent/Countryside Access (www.kent.gov.uk/countrysideaccess) 
• WalkAwhile Holidays (www.awhile.fsnet.co.uk) 
• Rural Ways (www.ruralways.org.uk) 
• Sustrans (www.sustrans.org.uk) 
• Orchard Trails (www.kent-esites.co.uk/orchardtrails) 
• Kent Downs (www.kentdowns.org.uk) 
• North Downs Way (www.nationaltrail.co.uk) 

 
The Online Survey form was identical to that used in the Email Survey (shown in 
Appendix A).  In total, 103 responses were obtained during the month of August. 
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As stated in Section 4.2.1 above, the specific profile of Internet users, and more 
significantly the profile of those people who are inclined to access any of the seven sites 
listed above, meant that those consumers responding to this questionnaire were likely to 
be: 
 

• Countryside and outdoor enthusiasts; and 
• Having significant interest in outdoor activities, in particular walking and cycling. 

 
4.3.2 Key Findings 
 
As the respondents to this survey have a clear bias towards the outdoors, as described 
above, the Online Survey provides a valuable insight into what these specialist 
consumers are looking for and how they behave, and therefore provides useful 
information into this market segment. 
 
The results of the Online Survey are shown in Appendix C.  However, the key findings 
are presented below: 
 

• Almost 95% of all respondents have visited the countryside at least once for a 
day trip, short break or holiday during the last year; 50% have travelled six or 
more times.  As such they are very frequent visitors to the countryside. 

 
• Spring, summer and autumn were the most popular times to visit the countryside 

– over 80% of respondents had visited the countryside in each of these three 
seasons.  Importantly these types of visitor also travel to the countryside during 
the winter and autumn months. 

 
• Couples were more than twice as likely to visit the countryside than families with 

children under 16. 
 

• During the last year, the top five counties visited by respondents were Kent, 
Cornwall, Lake District, Devon, and Wales. 

 
• Private vehicle is by far the most common way to travel to the countryside (82%).  

The next most poplar was train (10%). 
 

• Once in the countryside, walking was the most popular method of travelling 
around, with 77% stating that they walked.  Private vehicle was used by 71%. 

 
• Public transport was unpopular with respondents, with 47% saying that it was 

unlikely or very unlikely that they would use it to travel to/around the UK 
countryside. 

 
• The top five motivations for visiting the countryside were: attractive scenery, to 

be in a relaxing environment, peace and quiet, to escape the stresses of daily 
life, to get back in touch with nature. 

 
• The most popular services/facilities in the countryside (all being selected by over 

70% of respondents) were: walking routes, information and maps, pubs, 
cafes/restaurants, public rights of way network. 
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• Three-quarters (75%) indicated that they use National Walking Trails, with 42% 
stating that they use National and Regional Cycling Trails. 

 
• The most popular countryside activities were: walking, meal in a pub/restaurant, 

visitor attractions, visiting a nearby town/city, visiting a café/tea shop, 
eating/drinking in a local pub, shopping locally.  All of these were selected by 
over 60% of respondents. 

 
• The most popular types of accommodation used on a short break or holiday were 

B&B/guest houses and self-catering. 
 

• Sustainable tourism suppliers would be selected by over 95% of respondents if 
they had the choice, although only half would do so only if the price and quality 
were the same. 

 
• Recognition of the term “Area of Outstanding National Beauty” was very high 

(99%).  Awareness of the North Downs was 94%, although the Kent Downs 
achieved slightly less at 84%.  In total, 61% of respondents knew that Kent 
Downs is an AONB. 

 
• Within the Kent Downs, there was a 63% awareness of the Pilgrims Way (40% 

had actually visited it), 63% were aware of the North Downs Way (39% had 
visited it).  Awareness of all other attractions was less than 35% (Brogdale 
National Fruit Collection was the highest at 34%) with less than 20% of 
respondents visiting any of them. 

 
• Almost 69% had visited the Kent Downs, and 89% stated that they would like to 

visit. 
 

• Respondents living in Kent totalled 69%, with 6% from Surrey.  Respondents 
from all other counties accounted for less than 3% of the sample. 

 
• Well over half (58%) of all respondents were between 35 and 54 years, with the 

largest group being 45-54 years (31%) 
 

• Whilst 32% had children living at home, 63% did not (no children or empty 
nesters). 

 
The principal differences between the findings of this survey and the Email Survey can 
be explained by the sample.  Respondents to the Online Survey were more local (69% 
live in Kent as opposed to 28% in the Email Survey), and they are significantly more 
inclined to take trips in the countryside, in particular to walk and cycle.  This is not 
surprising as the websites providing the links are predominantly for walkers and cyclists. 
 
In summary, the key differences between Online Survey respondents compared with 
Email Survey respondents are: 
 

• They are much more likely to take trips into the countryside; 
• They are more resilient to the seasons (they take more trips in autumn and 

winter); 
• They prefer more wild destinations, such as the Lake District and Wales; 
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• When they get to their destination they are more likely to walk than drive; 
• They are keen to get back in touch with nature; 
• They are less interested in historic buildings and attractions; 
• They want walking and cycling routes, and public rights of way; 
• They prefer B&B and self-catering, and tend not to stay in hotels; 
• They are much more interested in sustainable tourism, and are prepared to pay 

more for it; 
• They have a greater awareness of the Kent Downs (largely due to their locality 

but also their enthusiasm for the outdoors); 
• They are older, and consequently have fewer children at home. 

 
4.4 Self-Completion Visitor Survey with Current Visitors 
 
4.4.1 Methodology 
 
The Self-Completion Visitor Survey sought to determine the views and opinions of 
current visitors to the MKD.  As such it was undertaken by asking various 
accommodation providers, pubs, restaurants and visitor attractions to distribute a 
questionnaire to their guests/visitors during July and August 2005, as shown in Appendix 
D.  Accommodation providers were requested to hand survey forms to guests at check 
in (one per room), whilst visitor attractions were requested to hand questionnaires to 
visitors as they paid for entry.  A free prize draw incentive was offered to encourage 
visitors to return completed questionnaires to a freepost address by August 30th 2005.  
 
In total, 3,000 survey forms were supplied to tourism businesses in the area.  Whilst it is 
not possible to determine how many of these were actually handed to visitors, a total of 
88 completed survey forms were returned by post to the AONB Unit.  Although this is a 
low response, it can yield representative data at a top-line level. 
 
4.4.2 Key Findings 
 
The Self-Completion Visitor Survey is distinctly different from the Email and Online 
Surveys as it targets actual visitors to the Mid Kent Downs region.  It also has a different 
bias in that it does not use the Internet as the medium for its distribution, but relies on 
people to complete a questionnaire by hand whilst in the destination.  The bias that this 
presents is that some types of people are more willing to fill out survey forms than others 
(predominantly the older age group).  It does however reflect the views and opinions of 
current visitors to the MKD area. 
 
The results of the Self-Completion Visitor Survey are shown in Appendix E.  However, 
the key findings are presented below: 
 

• Whilst over 50% of all respondents have visited the countryside between two and 
five times for a day trip, short break or holiday during the last year, one-third 
(33%) have travelled six or more times. 

 
• Summer was the most popular time to visit the countryside (over 91%), followed 

by spring (75%) and autumn (68%). 
 

• Couples were four times more likely to visit the countryside than families with 
children under 16. 
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• A high proportion (83%) of visitors had visited the Kent Downs area before.  On 

average, respondents had made seven previous visits in the last five years; 
although the most common number of visits made was 10. 

 
• Travel by private vehicle was by far the most common way to travel to and 

around the countryside (95% and 83% respectively).  However, 26% of visitors to 
the MKD also walked whilst they were in the area. 

 
• The option of taking public transport, where available, was perceived to be 

acceptable by almost two-thirds (65%) of respondents.  Those who were not 
prepared to take public transport mainly quoted the comfort of their own car, 
being able to take their own route, and the lack of a public transport network as 
the main reasons for their decision. 

 
• The top five motivations for visiting the countryside were: attractive scenery, be in 

a relaxing environment, peace and quiet, quality and type of accommodation, 
and to escape the stresses of daily life. 

 
• The main type of trip being taken by respondents was a short break (1-4 nights – 

39%), followed by day-trippers (24%).  Only 15% were VFR, although this is 
likely to be skewed slightly through the distribution of questionnaires in 
commercial accommodation establishments.  Whilst VFR travellers will stay at 
these, there will also be a large number who also stay in private accommodation. 

 
• At least one-half of all visitors found out about the area through word of mouth, or 

due to previously living or having friends living in the area.  This highlights the 
importance of this informal method of “marketing”. 

 
• B&B/guest house and self-catering accommodation were used by almost 50% of 

all persons staying in the area. 
 

• The most popular countryside activities were: meal in a pub/restaurant, visiting a 
nearby town/city, walking, visitor attractions, visiting a café/tea shop.  All of these 
were selected by over 50% of respondents. 

 
• There was a strong awareness (over 50% of all respondents) of Canterbury 

Cathedral (84%), Leeds Castle (84%) and the Pilgrims Way (61%), and a 
moderate response (over 30% of all respondents) of the North Downs Way 
National Trail, Brogdale National Fruit Collection, and Doddington Palace 
Gardens. 

 
• Actual visits to attractions within the MKD was extremely low, with the North 

Downs Way achieving a 10% rate, the Pilgrims Way 9%, Wye Downs National 
Nature Reserve 9%, Brogdale National Fruit Collection 8%, and Kings Wood in 
Challock 8%.  The most popular attractions outside of the area were Canterbury 
Cathedral (24%) and Leeds Castle (19%). 

 
• Signposting and information was the key area selected by respondents that 

would, if improved, enhance their visit.  Information leaflet/map was selected by 
78% of respondents, information on nature reserves/woods by 72%, clearly 
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marked circular walking routes by 66%, and improved quality of signposting by 
64%.  Aside from this group of issues, better quality and range of eating places 
was mentioned by 51%. 

 
• Recognition of the term “Area of Outstanding National Beauty” was high (93%).  

Awareness of the Kent Downs achieved lower recognition at 76%.  In total, 60% 
of respondents knew that the Kent Downs is an AONB.  Perhaps significantly, 
only 71% (just under 3 persons in every 4) knew they were actually visiting the 
Kent Downs on this trip. 

 
• Sustainable tourism suppliers would be selected by over 87% of respondents if 

they had the choice, although only 31% would do so if the price and quality were 
the same. 

 
• Respondents living in Kent totalled 31%, with 13% from Essex and 5% from East 

Sussex.  Respondents from all other counties accounted for less than 5% of the 
sample. 

 
• Over half (52%) of all respondents were over 55 years, with the largest group 

being 55-64 years (36%) 
 

• Whilst 25% had children living at home, 75% did not (no children or empty 
nesters). 

 
In summary, this survey shows that visitors to the MKD area are relatively elderly (but be 
mindful of survey bias) and therefore predominantly travelling as couples without 
children.  They like eating, drinking and walking and are strong repeat visitors.  Despite 
the fact that many of them have been to the area several times before, they have a low 
awareness of the attractions in the MKD.  This is perhaps partly due to lack of 
information and signposting, as they indicate that they want more information for their 
trips.  Some are prepared to travel on public transport, but are hampered by its lack of 
availability. 
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5. STUDY RECOMMENDATIONS 
 
5.1 Introduction 
 
Combined, the three visitor surveys provide significant insight into both potential and 
current visitors to the MKD area.  Understanding the motivations and needs of visitors to 
the countryside is important in order to assess the area’s visitor potential and 
development needs, and support the growth of sustainable tourism in the area. 
 
The key motivations for travelling to the countryside, the facilities and services sought, 
and the activities undertaken – both when travelling to the countryside in general and 
specifically to the MKD – were somewhat common across all surveys and therefore 
indicate significant robustness.  These are shown below. 
 

 
Key Motivations for Visiting the Countryside 

 
Attractive scenery 

Relaxing environment 
Escape the stresses of daily life 

Peace and quiet 
 

 
 

Key Facilities and Services Sought 
 

Information and Maps 
Cafes/Restaurants 

Local pubs 
Walking routes 

 
 

 
Key Activities Undertaken 

 
Drinking and eating in a pub/restaurant 
Drinking and eating in a café/tea shop 

Walking 
Visiting a nearby town/city 
Going to a visitor attraction 

 
 
The key motivation for visiting the countryside is clearly for its beauty and tranquillity, 
whilst the services sought and activities undertaken focus on eating, drinking and 
walking.  Associated with these is the provision of good information in the form of maps 
and details of attractions.  In addition to the above, travelling out of the countryside to 
nearby towns or cities is also an important activity for some visitors, particularly in the 
case of the MKD to the key tourist icons of Leeds Castle and Canterbury Cathedral. 
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5.2 SWOT Analysis 
 
The product audit, trade consultations and visitor surveys provide a broad base of 
information to enable an analysis of the Mid Kent Downs’ strengths, weaknesses, 
opportunities and threats in respect to its potential to attract visitors and develop 
sustainable tourism, as follows: 
 
Strengths  
 

• Large and accessible markets in London, the South East, and Northern Europe 
(in particular Belgium and Holland) 

• Proximity to popular attractions such as Canterbury and Leeds Castle 
• Picturesque villages and scenic landscape 
• Highly accessible by car, and good access by train on MKD area boundaries 
• Good accommodation stock which is well distributed across the area 
• High visitor satisfaction rating - large number of repeat visits 
• Considerable scope for walking, cycling and riding 
• Good distribution of pubs and restaurants which offers manageable walks for 

casual walkers 
 
Weaknesses 
 

• Perception of the area as being urban / flat / corridor to Channel ports 
• General lack of awareness of the Kent Downs and its AONB status 
• Lack of knowledge about attractions within MKD 
• Lack of bus public transport (in particular in the summer) 
• Current limitations on cyclists using trains 
• Attractions very seasonal (most only open in the summer) 
• Lack of information and signposting within the area 
• Lack of signposting off the A20, M20, A2 and M2 highways 
• Lack of well maintained bridleway network/sufficient routes for horse riding 
• Limited promoted cycling routes/roads considered to be in a bad condition 
• Food is not perceived to be a strength in the area 

 
Opportunities 
 

• Promote the area as the ideal base for visiting attractions outside of the MKD 
(Leeds Castle, Canterbury, Sissinghurst, etc) 

• Develop a range of maps for different activities, in particular for circular waking 
routes, location and information on natural and man-made attractions.  Distribute 
through web and print based media 

• Develop both challenging and non-challenging routes for cyclists and walkers to 
attract both serious and casual visitors 

• Focus on walking and cycling, as they are key segments for the MKD.  These 
visitors are also less seasonal and will therefore boost visitor numbers in the 
shoulder and low seasons 

• Develop horse riding facilities/look at linking routes across MKD area 
• Introduce circular summer bus services linking railway stations, attractions, 

villages and pubs 
• Promote to the increasingly active over 55 age group which represents a key 

market for the MKD 
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• Further promote the Green Accreditation Scheme as evidence shows that it 
appeals to visitors 

• Develop the food product by establishing a network of food producers using local 
fresh foods from the MKD area 

• Possible impacts of climate change could lead to longer visiting seasons and 
changes in eating and drinking styles (e.g. more outdoor dining) 

• The 2012 London Olympics presents the MKD area with a number of potential 
opportunities both prior to and during the event.  However, at this stage it is too 
early to estimate the benefits tourism businesses in the MKD area might achieve. 

 
Threats 

 
• Competition from other higher-profile areas, such as the South Downs 
• Resistance and community opposition to increased tourism activity 
• Lack of resources to disseminate information and increase signposting 

 
  
5.3 Target Markets for the Mid Kent Downs 
 
The main strengths of the Kent Downs are its walking and cycling opportunities, and its 
proximity to popular attractions in Kent.  The area should focus on these strengths and 
promote itself to: 
 
Walkers: casual and serious 
 
Walking is the most popular outdoor recreational activity in the UK, with over 40% of 
adults regularly walking.  It has a wide appeal to all social classes and age groups, 
although ABs are twice as likely to go walking than DEs.  The highest group penetration 
rate for regular walkers are the better off empty nesters, and this is also apparent from 
the Self-Completion Visitor Survey. 
 
There is a key difference between serious walkers and those who perceive themselves 
as casual walkers.  Their motivations for walking are different, as are their needs and 
expectations.  The Mid Kent Downs has walks to suit both types of walker, although its 
biggest strength is the variety of walking routes it has to offer the casual walker. 
 
Key markets that should be targeted include: 
 

• Leisure walkers: empty nester couples, in particular AB and aged 45-55 
• Fit retired walkers: couples, ABC1 and aged 55+ 
• Young adventurers: couples aged 18-35 

 
Cyclists 
 
As with the walking market, cyclists can be grouped as being casual and serious.  The 
main attraction for cyclists in the Mid Kent Downs is off-road, and therefore mountain 
biking.  However there appears to be a misconception about Kent amongst cyclists.  In 
the South East Short Break Barrier and Perception Research Report undertaken for 
Rural Ways in 2003, it is reported that cyclists perceive Kent to be flat (although this can 
be a positive for casual cyclists). 
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One of the main objections to encouraging mountain biking, particularly in protected 
areas, is the damage caused to fragile ecosystems.  However, the mountain biking 
community itself refutes these concerns, arguing that scientific research shows that the 
impacts of mountain bikes are comparable to those of other ‘muscle-powered’ 
recreational activities such as hiking and horseback1.  Another problem facing the 
development of the sport is the conflict (actual and perceived) between mountain bikers 
and other trail users.  A survey of protected area managers in the US found that 75% 
had to deal with such conflicts on a recurring basis2. 
 
Experience from around the UK and overseas confirms the need to cater for a range of 
abilities and to separate the family-oriented routes from the less developed tracks used 
by experienced off-road cyclists.  Whilst these issues are not discussed further here, 
awareness of them is important when pursuing the cycling market. 
 
Touring Visitors 
 
The location of the Mid Kent Downs in the heart of Kent makes it an ideal location for 
visitors to base themselves in an AONB whilst exploring the attractions within the county. 
Kent’s top two visitor attractions, Canterbury Cathedral and Leeds Castle, are both 
within easy reach of the MKD.  In 2003, there were 1,060,166 visitors to Canterbury 
Cathedral and 433,707 visitors to Leeds Castle making them significant attractions at a 
national as well as local level. 
 
Key Geographical Markets 
 
The trade consultations provided the most detailed insight into the geographical markets 
being attracted to the MKD.  These appear to be: 
 

• Londoners: the challenge with this market is to encourage them to stay overnight 
in the area.  Day visitors are unlikely to provide a significant economic benefit to 
the area and therefore short breaks should be encouraged.  Several 
accommodation providers identified Londoners as a key winter market, with 
couples staying in the area for a weekend or long weekend. 

 
• Holland and Belgium: the MKD appears to be particularly popular with the Dutch 

and Belgians due to their keenness to walk, and to a lesser extent, cycle.  It is 
less popular with the French who prefer to travel domestically. 

 
5.4 Proposed Promotional and Marketing Initiatives 
 
Both the awareness and perception of the Kent Downs (and therefore by association the 
Mid Kent Downs) are poor.  Whilst there was high awareness amongst respondents to 
the three surveys of AONBs, this was not the case for the MKD, where even residents of 
Kent were not aware that the Kent Downs was an AONB. 
 

                                                
1 See for example International Mountain Bicycling Association’s Congressional Testimony on 
Northern California Coastal Wild Heritage Wilderness Act, 14 July 2005 available on: 
http://www.imba.com/resources/wilderness/imba_ca_testimony.html Consulted 05/09/09 
2 Source: Environmental Management Vol 21 pp239-246 
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Awareness of visitor attractions within the MKD was also very low, which was particularly 
surprising amongst respondents of the Self-Completion Visitor Survey, as many of these 
had visited the area several times previously.  Clearly, information and signposting 
needs to be improved to both raise the profile of the area as well as the attractions and 
facilities within the area itself. 
 
Key initiatives that should be considered to address these issues are: 
 

• Developing a brand strategy for the area and to promote this brand (to underpin 
all future marketing communications) 

 
• Maps showing circular walking and cycling routes for casual and serious users – 

available in print and on website. 
 

• Maps/information leaflets providing information on attractions, pubs and 
restaurants, accommodation, and local produce retailers with suggested 
itineraries for fine and wet weather days, as well as attractions outside the area – 
available in print and on website. 

 
• Signposting outside of the region: boost awareness of the area through “brown” 

signposting on the key roads running along the north and south sides – the M2 
and A2, and M20 and A20. 

 
• Signposting within the region: boost awareness and assist visitors find key 

attractions and walking/cycling routes in the area. 
 
5.5 Development of Products and Services 
 
As the SWOT analysis shows, the Mid Kent Downs has considerable strengths, with a 
good accommodation stock, well distributed pubs and restaurants, and whilst man-made 
attractions in the area are scant, its main draw are its natural attractions.  However, 
development of the following products and services should be considered: 
 

• Summer bus service: the lack of public transport in the area is a major 
impediment to walkers, in particular casual walkers who prefer to walk from their 
accommodation to a pub or nearby village but are not inclined to walk back 
again.  A bus service that operates at least on weekends on a circular route 
linking railway stations, villages, attractions and pubs would facilitate and 
encourage walkers and provide greater options for exploring the region.  This 
could lead to longer periods of stay or enhance the likelihood of repeat visits. 

 
• Develop and improve the food product: the Self-Completion Visitor Survey 

revealed a certain level of dissatisfaction with the quality of food available in the 
area.  Encouraging pubs and restaurants to support local produce, and in 
particular the “Produced in Kent” brand, could give food in the area a certain 
distinction whilst also supporting the local farmers and producers.  The creation 
of a network of local producers, pubs and restaurants could help achieve this 
goal.  In addition, the MKD should seek and develop ideas such as “field 
kitchens” to attract visitors to see and taste local produce where it is grown.  
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• Developing and improving walking, cycling and horse riding routes will increase 
the appeal of the area to participants of each respective group.  Routes should 
take into consideration accommodation, pubs and restaurants, and for horse 
riders B&B for horses. 

 
• Green accreditation: evidence from the trade interviews and the visitor surveys 

appears to indicate that the Green Accreditation scheme is making a difference, 
although feedback from accredited businesses shows that at present they are not 
yet receiving additional bookings because of their membership of the scheme, 
but they are generating interest in the scheme when guests discover details of it 
on their websites or in the information folders in their rooms.  This appears to be 
a positive trend, with sustainable tourism products thought to have little added 
value only five years ago. 

 
• Partnerships: the AONB Unit should continue to develop an extend partnerships 

with and amongst tourism providers in the MKD, leading to a sustainable 
network.  The Green Accreditation Scheme has signalled one of the first major 
steps in this direction. 

 



Appendix A 
 
Email Survey Questionnaire 



Mid Kent Downs Online Survey 

This survey will only take 5 minutes to complete. Please answer each question and click the SUBMIT button 
when you have finished. You will automatically be entered into our Free Prize Draw. Winners will be selected 
at random and notified by email. 
 

1. How many times have you visited the UK countryside for a day trip away from home, a short break (1-4 nights away 
from home) or holiday in the last year?     

DROP DOWN BOX                                                

Zero  
1  

2-5  
6-9  
10+  

2. During the last 2 years, what time of year have you visited the UK countryside for leisure purposes? Please tick all 
boxes that apply. 

Spring    Summer    
Autumn    Winter    

3. Who normally accompanies you on leisure trips to the UK countryside?   

DROP DOWN BOX 

Alone   
With partner   
With friend/s   

With family (children under 16)   
With family (children 16+)   

Organised group   
With relative/s   

4. List below those UK countryside destinations that you have visited for a short break or holiday during the last year?   

5a. How do you normally travel to the UK countryside for a leisure break? 

DROP DOWN BOX 

Private vehicle   
Bus   

Train   
Coach tour   

Walk   
Cycle   
Other   

5b. How do you travel around the UK countryside once you are there? Please tick all boxes that apply. 

Private vehicle   
Bus   

Train   
Coach tour   

Walk   
Cycle   
Other   

 



5c. What is the likelihood of you using public transport to travel to / around the UK countryside in the future whilst on a 
leisure break? Please indicate likelihood on a scale of 1 - 5, where 1 is ‘Not likely at all’ and 5 is ‘Very likely’?   

1     2     3     4     5 

6a. What motivates you to visit the UK countryside for leisure purposes? Please indicate the importance of each of the 
following factors on a scale of 1 - 5, where 1 is ‘Not important at all’ and 5 is ‘Very important’? Please tick one 
number for each factor.  

                            Not important at all                   Very important 

To be in a relaxing environment 1     2     3     4     5 
Attractive scenery 1     2     3     4     5 

Peace and quiet 1     2     3     4     5 
Sporting / recreational facilities 1     2     3     4     5 

Walking 1     2     3     4     5 
Cycling 1     2     3     4     5 

Bird-watching 1     2     3     4     5 
Horse-riding 1     2     3     4     5 

Hunting 1     2     3     4     5 
Countryside / wildlife events 1     2     3     4     5 

Quality and type of accommodation 1     2     3     4     5 
To get back in touch with nature 1     2     3     4     5 

To escape the stresses of daily life 1     2     3     4     5 
Local food and drink 1     2     3     4     5 

Friendliness & hospitality of locals 1     2     3     4     5 
Village pubs 1     2     3     4     5 

To buy fresh local produce 1     2     3     4     5 
To visit historic buildings and gardens 1     2     3     4     5 

 
6b. In order of priority, which 2 of the above factors are most important to you in deciding to visit the UK countryside 
for a leisure break? 

1. DROP DOWN BOX OF ALL ABOVE FACTORS 
2. DROP DOWN BOX OF ALL ABOVE FACTORS  

7. When visiting the UK countryside for leisure purposes, which of the following services / facilities would you use if 
they were available? Please tick all boxes that apply. 

Cycle hire facilities    
B&B for horses    

Horse riding stables    
Cycle routes    

Walking routes    
Public Rights of Way Network    

Bridleways    
Information leaflet / map of the area    

Bird watching hides    
Cafés / Restaurants    
Rural visitor centre    

Guided walks    
Guided cycle rides    

Visitor attractions e.g. historic houses and gardens, open farms    
 Local pubs    

Nature Reserves / woods    
Farmer’s markets    



Accommodation geared to the special needs of walkers, cyclists    
 ‘Green’ accredited accommodation providers    

Farmhouse accommodation    
Local countryside events / festivals    

Working farm holidays    

8. When on a short break or holiday in the UK countryside, what types of accommodation do you stay in? 

Please tick all boxes that apply. 
Hotel  Home of friends/relatives  

B&B / Guest House  Camping  
Pub / Inn  Touring Caravan  

Self-catering  Static caravan  
          Farm   

 
Camping Barn / Youth Hostel  

Holiday Village  

 
  

9. If you had the choice, would you consciously choose a ‘sustainable’ tourism supplier (i.e. accommodation that was 
environmentally friendly, restaurants / cafes that used local produce etc.) over conventional suppliers?  

DROP DOWN BOX 

Yes        No           Yes – but only if price/quality the same    

9. What activities do you take part in whilst on a leisure break in the UK countryside? Please tick all boxes that 
apply. 

Bird-watching  Visit to a nearby town/city  
Walking  Sailing/water sports  
Cycling  Shopping locally  

Horse-riding  Visit to a local café / tea shop  
Fishing  Meal in a local pub/restaurant  
Hunting  Drink in a local pub  

Golf  Farmer’s Market / Farm Shop  
Drawing/ Painting  Photography  

Visit to a local 
visitor attraction  

 Other (please describe) 
________________________ 

 

10. Do you use National Walking Trails? E.g. the North Downs Way Yes        No        

11. Do you use National and Regional Cycling Trails? Yes        No        

12a. Have you heard of the phrase ‘Area of Outstanding Natural Beauty’ (AONB)? 

Yes        No            

12b. What does the phrase ‘AONB’ mean to you?  Please tick all boxes that apply. 

A sensitive area where access is restricted   
An area of beautiful, scenic countryside   

A National Park   
A protected landscape   

An environmentally sensitive area   
Don’t know   

 

 



13. Are you aware of the North Downs? Yes        No        

14a. Are you aware of the Kent Downs?    Yes        No        

14b. If yes, is the Kent Downs an AONB? Yes        No       Don’t know       

14c. Have you ever visited the Kent Downs for leisure purposes? Yes        No            

14d. Would you consider visiting the Kent Downs in the future? Yes       No      Perhaps       

14e. If no or perhaps, why? Please tick all boxes that apply. 

Too far to travel  Cycling poor  
Does not appeal  Too expensive  

Not enough to do there  More appealing destinations to visit  
Never heard of it  Not walker / cyclist friendly  

Walking poor  Horse-riding poor  
Have insufficient knowledge about the area  Lack of quality and range of places to 

eat  
 

Lack of quality and range of accommodation  Other (please specify)_____________  

15. Are you aware of the following, and if so, have you visited any of them previously? Please tick all boxes that 
apply. 

 Yes, I am aware  Yes, I have visited  
Brogdale National Fruit Collection   

Wye Downs National Nature Reserve   
North Downs Way National Trail   

Pilgrims Way   
Kings Wood, Challock   

AND FINALLY, SOMETHING ABOUT YOURSELF 

16. Which county do you live in? _____________ 

17.   What is your postcode?__________________  
18. Which age group do you fall into? DROP DOWN BOX 

16-24  25-34  
35-44  45-54  
55-64  65 +  

19. Sex? DROP DOWN BOX 
Male  Female  

20.   Marital status? DROP DOWN BOX 

Single  Married/living with partner  
Widowed  Divorced/separated  

21.   Do you have children? DROP DOWN BOX 

Yes, living at 
home 

 Yes, but not living at 
home anymore 

 

No    
 

22. What range does the combined income of your household fall into? DROP DOWN BOX 

Less £10,000  £10,000-£20,000  
£20,001-£30,000  £30,001-£40,000  
£40,001-£50,000  More than £50,000  

 
23. Please enter your email address below. 
 



Appendix B 
 
Email Survey Results 
  
 



Email survey sent to 1,998 general short break takers who had requested a copy of the 
Kent Visitor Guide in 2005 (KTA database).
55% of emails were opened;  334 people completed the survey.
Achieved 16.7% Response Rate (cf to industry average of 5-10%).

1) How many times have you visited the UK countryside for a day trip away from home, a short break or
holiday in the last year ?

Amount % Total Survey
0 Times 11 3.29%
1 Time 39 11.68%
2 - 5 Times 168 50.30%
6 - 9 Times 44 13.17%
10+ Times 68 20.36%
No Answer Stated 4 1.20%
Totals 334 100.00%

 

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown

 
 

( Figure 1: How many times have you visited the UK countryside for a day trip, a short break or holiday in the last year ? )
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2) During the last 2 years, what time of year have you visited the UK countryside for leisure purposes ?
Note: Some people stated more than one answer.

Amount % Total Survey
Spring 283 84.73%
Summer 270 80.84%
Autumn 239 71.56%
Winter 127 38.02%
No Answer Stated 1 0.30%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown

( Figure 2: During the last 2 years, what time of year have you visited the UK countryside for leisure purposes ? )
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3) Who normally accompanies you on leisure trips to the UK countryside ?

Amount % Total Survey
With Partner 183 54.79%
With Family (children under 16) 91 27.25%
With Friend(s) 22 6.59%
With Relative(s) 19 5.69%
With Family (children over 16) 12 3.59%
Alone 3 0.90%
Organised Group 3 0.90%
No Answer Stated 1 0.30%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown

( Figure 3: Who normally accompanies you on leisure trips to the UK countryside ? )
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4) List below those UK countryside destinations that you have visited for a short break or holiday 
during the last year ?

Amount % Total Survey Amount % Total Survey
Kent    96 28.74% Hever 5 1.50%
Devon   42 12.57% Margate 5 1.50%
Cornwall  40 11.98% North Downs 5 1.50%
Dorset  39 11.68% Rutland 5 1.50%
Sussex  34 10.18% Sevenoaks 5 1.50%
Lake District 27 8.08% Staffordshire 5 1.50%
Norfolk   27 8.08% York 5 1.50%
Somerset 22 6.59% Ashford 4 1.20%
Isle Of Wight 19 5.69% Faversham 4 1.20%
Scotland 19 5.69% Gloucestershire 4 1.20%
Suffolk  19 5.69% Herne Bay 4 1.20%
Wales 18 5.39% Nottinghamshire  4 1.20%
Hampshire 17 5.09% Ramsgate 4 1.20%
New Forest  17 5.09% Tunbridge Wells  4 1.20%
Derbyshire  16 4.79% Bexhill 3 0.90%
Yorkshire 15 4.49% Bognor Regis 3 0.90%
Surrey 14 4.19% Bristol 3 0.90%
Canterbury 13 3.89% Cambridge 3 0.90%
Dover 13 3.89% Chichester 3 0.90%
Peak District 13 3.89% Edenbridge 3 0.90%
Brighton 10 2.99% Jersey 3 0.90%
East Sussex 10 2.99% Lancashire 3 0.90%
Cotswolds 9 2.69% Leeds  3 0.90%
Essex 9 2.69% London 3 0.90%
North Wales   9 2.69% Newcastle 3 0.90%
Northumberland 9 2.69% Northampton 3 0.90%
Eastbourne 8 2.40% Northamptonshire 3 0.90%
Leeds Castle 8 2.40% Oxford 3 0.90%
Rye 8 2.40% Perthshire 3 0.90%
Bournemouth 7 2.10% Rochester 3 0.90%
Folkestone 7 2.10% Sheffield 3 0.90%
Lincolnshire 7 2.10% Shropshire 3 0.90%
North Yorkshire  7 2.10% South Downs 3 0.90%
Oxfordshire 7 2.10% West Sussex 3 0.90%
Whitstable 7 2.10% Yorkshire Dales 3 0.90%
Cambridgeshire 6 1.80% All Hallows 2 0.60%
Cheshire 6 1.80% Basingstoke 2 0.60%
Hastings 6 1.80% Battle 2 0.60%
Maidstone   6 1.80% Bedgebury 2 0.60%
Tenterden 6 1.80% Bridgnorth 2 0.60%
Warwickshire 6 1.80% Buxton 2 0.60%
Wiltshire 6 1.80% Camber Sands 2 0.60%
Bath 5 1.50% Chartwell 2 0.60%
Broadstairs 5 1.50% Chatham 2 0.60%
Cumbria   5 1.50% Chester 2 0.60%
Forest Of Dean 5 1.50% Edinburgh 2 0.60%
Hertfordshire 5 1.50% Fife 2 0.60%
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4) List below those UK countryside destinations that you have visited for a short break or holiday
during the last year ? (Continued)

Amount % Total Survey Amount % Total Survey

Great Yarmouth 2 0.60% Bewl Water 1 0.30%
Harrogate  2 0.60% Biddenden 1 0.30%
Leicestershire 2 0.60% Biggin Hill 1 0.30%
Loch Lomond 2 0.60% Birchington 1 0.30%
Malvern 2 0.60% Blackpool 1 0.30%
New Romney 2 0.60% Blackwater 1 0.30%
Newbury 2 0.60% Bodium Castle 1 0.30%
North Devon 2 0.60% Borde Hill 1 0.30%
North York Moors 2 0.60% Bradford 1 0.30%
Norwich 2 0.60% Breckland 1 0.30%
Penshurst Place 2 0.60% Brecon Beacons 1 0.30%
Poole 2 0.60% Bridlington 1 0.30%
Portland 2 0.60% Bridport 1 0.30%
Portsmouth 2 0.60% Bromley 1 0.30%
Romney Marsh 2 0.60% Buckinghamshire 1 0.30%
Salisbury 2 0.60% Burnham On Sea 1 0.30%
Sandwich 2 0.60% Caister 1 0.30%
Sissing Hurst 2 0.60% Capstone 1 0.30%
Sittingbourne 2 0.60% Cardigan 1 0.30%
Smarden 2 0.60% Caterham 1 0.30%
South Wales 2 0.60% Chatsworth 1 0.30%
Southwold 2 0.60% Cheddar 1 0.30%
St Albans 2 0.60% Chelmsford 1 0.30%
Tonbridge 2 0.60% Chelsfield 1 0.30%
Torquay 2 0.60% Chislet 1 0.30%
Totnes 2 0.60% Clacton 1 0.30%
Warwick    2 0.60% Cleethorpes 1 0.30%
Westerham 2 0.60% Clovelly 1 0.30%
Westgate On Sea 2 0.60% Coastal Kent 1 0.30%
Weymouth 2 0.60% Cobtree 1 0.30%
Whitby 2 0.60% Colchester 1 0.30%
Winchester 2 0.60% Colchester Zoo 1 0.30%
Windermere 2 0.60% Consett 1 0.30%
Yorkshire Moors 2 0.60% Cranbrook 1 0.30%
Aberdeenshire 1 0.30% Cuckfield 1 0.30%
Alborough 1 0.30% Cuckmere Haven 1 0.30%
Andover 1 0.30% Cumberland 1 0.30%
Argyll 1 0.30% Dalby Forest 1 0.30%
Arundel 1 0.30% Dartmouth 1 0.30%
Ashdown Forest 1 0.30% Dawlish 1 0.30%
Avebury 1 0.30% Denbies Wine Estate 1 0.30%
Aviemore 1 0.30% Detling 1 0.30%
Avon 1 0.30% Diggerland 1 0.30%
Aylesford 1 0.30% Ditchling 1 0.30%
Bakewell 1 0.30% Donington 1 0.30%
Banham Zoo 1 0.30% Dorham 1 0.30%
Banstead 1 0.30% Dovedale 1 0.30%
Beachy Head 1 0.30% Drusillas 1 0.30%
Beckenham 1 0.30% Dumfries 1 0.30%
Berling Gap 1 0.30% Dungerness 1 0.30%
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4) List below those UK countryside destinations that you have visited for a short break or holiday 
during the last year ? (Continued)

Amount % Total Survey Amount % Total Survey
Dunoon 1 0.30% Lullingstone Park 1 0.30%
Dunwich Heath 1 0.30% Lulwoth Cove 1 0.30%
Durham 1 0.30% Lyme Regis 1 0.30%
East Anglia 1 0.30% Malden 1 0.30%
East Cumbria 1 0.30% Many 1 0.30%
Eden Project 1 0.30% March 1 0.30%
Elvedon 1 0.30% Medway 1 0.30%
Exeter 1 0.30% Mendips 1 0.30%
Farnham 1 0.30% Middlesbrough 1 0.30%
Flimwell 1 0.30% Middleton 1 0.30%
Flookburgh 1 0.30% Minehead 1 0.30%
Framlingham 1 0.30% Mistley 1 0.30%
Framlingham Caslte 1 0.30% Morayshire 1 0.30%
Frinton On Sea 1 0.30% Mull Of Galloway 1 0.30%
Galloway 1 0.30% Nantwich 1 0.30%
Glynde 1 0.30% Newmarket 1 0.30%
Goudhurst 1 0.30% Newquay 1 0.30%
Great London 1 0.30% Norhumberland 1 0.30%
Grove Ferry 1 0.30% North Hertfordshire 1 0.30%
Guernsey 1 0.30% North Yorks 1 0.30%
Guildford 1 0.30% Oldham 1 0.30%
Halling 1 0.30% Onger 1 0.30%
Hartland 1 0.30% Osmington Mills 1 0.30%
Hatfield House 1 0.30% Pembrokeshire 1 0.30%
Haverfordwest 1 0.30% Penzance 1 0.30%
Hayling Island 1 0.30% Peterborough 1 0.30%
Hereford    1 0.30% Pevensey 1 0.30%
Herefordshire 1 0.30% Pickering 1 0.30%
Holkham 1 0.30% Plaxtol 1 0.30%
Hop Farms 1 0.30% Pluckley 1 0.30%
Horsham 1 0.30% Porlock 1 0.30%
Hythe 1 0.30% Powys 1 0.30%
Ightham Moat 1 0.30% Purbeck 1 0.30%
Ilkley 1 0.30% Raunds 1 0.30%
Iow 1 0.30% Reading Area 1 0.30%
Ireland 1 0.30% Reculver 1 0.30%
Isel Of Wight 1 0.30% Redhill 1 0.30%
Isle Of Grain 1 0.30% Reigate 1 0.30%
Isle Of Purbeck 1 0.30% Richborough 1 0.30%
Isle Of Sheppey 1 0.30% Riverside Country Par 1 0.30%
Isley Of Islay 1 0.30% Robin Hoods Bay 1 0.30%
Kemsing 1 0.30% Rochester 1 0.30%
Kings Lynn 1 0.30% Ross 1 0.30%
Lenwood 1 0.30% Samphire Hoe 1 0.30%
Lewes 1 0.30% Sandringham 1 0.30%
Lincoln 1 0.30% Scottish Borders 1 0.30%
Littlestone 1 0.30% Sheerness  1 0.30%
Loch Ness 1 0.30% Sheffield Park 1 0.30%
Longleat 1 0.30% Sherwood Forest 1 0.30%
Ludlow 1 0.30% Skomer Island 1 0.30%
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4) List below those UK countryside destinations that you have visited for a short break or holiday
during the last year ? (Continued)

Amount % Total Survey
Skye 1 0.30%
Snape Maltings 1 0.30%
Snowdonia 1 0.30%
South Devon 1 0.30%
South East Kent 1 0.30%
South Oxfordshire 1 0.30%
South West 1 0.30%
South Yorkshire 1 0.30%
SouthendOnSea 1 0.30%
St Annes On Sea 1 0.30%
St Helens 1 0.30%
St Margrets At Cliffe 1 0.30%
St Mary 1 0.30%
St Marys At Cliffe 1 0.30%
Stafford 1 0.30%
Stevenage 1 0.30%
Stodmarsh 1 0.30%
StratfordStMary 1 0.30%
Strood 1 0.30%
Swanage 1 0.30%
Swindon 1 0.30%
Telford 1 0.30%
Test Valley 1 0.30%
Thetford Forest 1 0.30%
Tiptree 1 0.30%
Toys Hill 1 0.30%
Uckfield 1 0.30%
Wakehurst Place 1 0.30%
Walmer 1 0.30%
Weald Of Kent 1 0.30%
Wesgate Coastal 1 0.30%
West Dorset 1 0.30%
West Kirby 1 0.30%
West Midlands 1 0.30%
West Runton 1 0.30%
West Scotland 1 0.30%
West Yorkshire 1 0.30%
Whipsnade Zoo 1 0.30%
Windsor 1 0.30%
Windsor Great Park 1 0.30%
Wirral 1 0.30%
Woodlands 1 0.30%
Worcestershire 1 0.30%
Wye Valley 1 0.30%
Yarmouth 1 0.30%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown



5) How do you normally travel to the UK countryside for a leisure break ?

Amount % Total Survey
Private Vehicle 288 86.23%
Train 24 7.19%
Other 9 2.69%
Bus 3 0.90%
Coach Tour 3 0.90%
Walk 1 0.30%
Cycle 0 0.00%
No Answer Stated 6 1.80%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 4: How do you normally travel to the UK countryside for a leisure break ? )
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5) How do you travel around the UK countryside once you are there ?
Note: Some people stated more than one answer.

Amount % Total Survey
Private Vehicle 287 85.93%
Walk 209 62.57%
Train 56 16.77%
Bus 51 15.27%
Cycle 45 13.47%
Coach Tour 16 4.79%
Other 6 1.80%
No Answer Stated 1 0.30%
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( Figure 5: How do you travel around the UK countryside once you are there ? )

0.00%

10.00%

20.00%

30.00%

40.00%

50.00%

60.00%

70.00%

80.00%

90.00%

Private Vehicle Walk Train Bus Cycle Coach Tour Other No Answer
Stated



5) What is the likelihood of you using public transport to travel to / around the UK countryside in 
the future whilst on a leisure break ? 

Amount % Total Survey
Very Likely 41 12.28%
Likely 31 9.28%
Average 61 18.26%
Unlikely 77 23.05%
Very Unlikely 120 35.93%
No Answer Stated 4 1.20%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown

( Figure 6:  What is the likelihood of you using public transport to travel to / around the UK countryside in the future ? )
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6) What motivates you to visit the UK countryside for leisure purposes ?
Note Mean on a scale of 1-5, where 1 is 'Not important at all' and 5 is 'Very important'.

 Mean
Attractive Scenery 4.25
To Be In A Relaxing Environment  4.23
To Escape The Stresses Of Daily Life 4.14
Peace And Quiet 4.13
To Visit Historic Buildings And Gardens 4.13
Walking 3.72
To Get Back In Touch With Nature 3.60
Local Food And Drink 3.46
Friendliness & Hospitality Of Locals 3.46
Quality And Type Of Accommodation 3.20
Bird-Watching 3.15
Countryside / Wildlife Events 2.84
Village Pubs 2.80
Sporting / Recreational Facilities 2.24
Cycling 2.08
To Buy Fresh Local Produce 1.50
Horse-Riding 1.38
Hunting 1.23
  

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

     



6) In order of priority, which 2 of the above factors are most important to you in deciding to visit the 
UK countryside for a leisure break ? 

Amount % Total Survey Amount % Total Survey
Attractive Scenery 90 26.95% 47 14.07%
To Be In A Relaxing Environment 69 20.66% 41 12.28%
To Escape The Stresses Of Daily Life 39 11.68% 50 14.97%
To Visit Historic Buildings And Gardens 38 11.38% 41 12.28%
Walking 23 6.89% 19 5.69%
Peace And Quiet 19 5.69% 28 8.38%
Quality And Type Of Accommodation 18 5.39% 32 9.58%
Friendliness & Hospitality Of Locals 7 2.10% 13 3.89%
Countryside / Wildlife Events 6 1.80% 11 3.29%
Village Pubs 5 1.50% 11 3.29%
To Get Back In Touch With Nature 5 1.50% 4 1.20%
Cycling 5 1.50% 0 0.00%
Local Food And Drink 3 0.90% 17 5.09%
Bird-Watching 3 0.90% 7 2.10%
Sporting / Recreational Facilities 3 0.90% 6 1.80%
To Buy Fresh Local Produce 0 0.00% 4 1.20%
No Answer Stated 1 0.30% 3 0.90%
Totals 334 100.00% 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

2nd PriorityFirst Priority



7) When visiting the UK countryside for leisure purposes, which of the following services / facilities
would you use if they were available ?
Note: Some people stated more than one answer.

Amount % Total Survey
Visitor Attractions (E.G. Historic Houses And Gardens, Open Farms) 299 89.52%
Cafes / Restaurants 290 86.83%
Information Leaflet / Map Of The Area 287 85.93%
Local Pubs 253 75.75%
Walking Routes 245 73.35%
Local Countryside Events / Festivals 235 70.36%
Nature Reserves / Woods 230 68.86%
Farmer's Markets 207 61.98%
Public Rights Of Way Network 154 46.11%
Farmhouse Accommodation 141 42.22%
Guided Walks 109 32.63%
Cycle Hire Facilities 102 30.54%
Cycle Routes 102 30.54%
Bird Watching Hides 85 25.45%
Bridleways 64 19.16%
'Green' Accredited Accommodation Providers 61 18.26%
Accommodation Geared To The Special Needs Of Walkers, Cyclists 54 16.17%
Working Farm Holidays 44 13.17%
Guided Cycle Rides 34 10.18%
Horse Riding Stables 32 9.58%
B&B For Horses 8 2.40%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown



8) When on a short break or holiday in the UK countryside, what types of accommodation do you stay in ?
Note: Some people stated more than one answer.

Amount % Total Survey
B&B / Guest House 211 63.17%
Hotel 175 52.40%
Self-Catering 142 42.51%
Pub / Inn 109 32.63%
Home Of Friends / Relatives 104 31.14%
Static Caravan 43 12.87%
Holiday Village 40 11.98%
Farm 35 10.48%
Camping 31 9.28%
Touring Caravan 19 5.69%
Camping Barn / Youth Hostel 11 3.29%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 



9) If you had the choice, would you consciously choose a 'sustainable' tourism supplier (i.e. accommodation  
that was environmentally friendly; restaurants, cafes that used local produce etc.) over conventional suppliers ?

Amount % Total Survey
Yes 115 34.43%
No 20 5.99%
Yes, But Only If Price / Quality Was The Same 193 57.78%
No Answer Stated 6 1.80%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 7:  If you had the choice, would you consciously choose a 'sustainable' tourism supplier over conventional suppliers ? )
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10) What activities do you take part in whilst on a leisure break in the UK countryside ?
Note: Some people stated more than one answer.

Amount % Total Survey
Meal In A Local Pub / Restaurant 297 88.92%
Visit To Local Visitor Attraction 296 88.62%
Visit To A Nearby Town / City 291 87.13%
Walking 263 78.74%
Shopping Locally 262 78.44%
Visit To A Local Cafe / Tea Shop 261 78.14%
Drink In A Local Pub 241 72.16%
Farmer's Market / Farm Shop 190 56.89%
Photography 160 47.90%
Bird-Watching 87 26.05%
Cycling 85 25.45%
Golf 37 11.08%
Fishing 32 9.58%
Drawing / Painting 31 9.28%
Sailing / Water Sports 30 8.98%
Horse-Riding 27 8.08%
Gardens 3 0.90%
Hunting 3 0.90%
Historic Sites 2 0.60%
Antique Fairs 1 0.30%
Beach / Coastline 1 0.30%
Beaches 1 0.30%
Dry Skiing 1 0.30%
Gliding 1 0.30%
Hot Air Ballooning 1 0.30%
Metal Detecting 1 0.30%
Picnics 1 0.30%
Sight-Seeing 1 0.30%
Steam Railways 1 0.30%
Swimming 1 0.30%
Visiting Friends / Relatives 1 0.30%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 



11) Do you use National Walking Trails ? E.g. the North Downs Way

Amount % Total Survey
Yes 143 42.81%
No 186 55.69%
No Answer Stated 5 1.50%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 8:  Do you use National Walking Trails ? )
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11) Do you use National and Regional Cycling Trails ?

Amount % Total Survey
Yes 53 15.87%
No 268 80.24%
No Answer Stated 13 3.89%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 9:  Do you use National and Regional Cycling Trails ? )
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12) Have you heard of the phrase 'Area of Outstanding Natural Beauty' (AONB) ? 

Amount % Total Survey
Yes 330 98.80%
No 0 0.00%
No Answer Stated 4 1.20%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 10:  Have you heard of the phrase 'Area of Outstanding Natural Beauty' (AONB) ? )
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12) What does the phrase 'AONB' mean to you ?
Note: Some people stated more than one answer.

Amount % Total Survey
An Area Of Beautiful, Scenic Countryside 292 87.43%
A Protected Landscape 138 41.32%
An Environmentally Sensitive Area 103 30.84%
A National Park 65 19.46%
A Sensitive Area Where Access Is Restricted 34 10.18%
Don't Know 5 1.50%
No Answer Stated 1 0.30%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 11: What does the phrase 'AONB' mean to you ? )
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13) Are you aware of the North Downs ? 

Amount % Total Survey
Yes 263 78.74%
No 66 19.76%
No Answer Stated 5 1.50%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 12:  Are you aware of the North Downs ? )
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14) Are you aware of the Kent Downs ? 

Amount % Total Survey
Yes 241 72.16%
No 90 26.95%
No Answer Stated 3 0.90%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 13: Are you aware of the Kent Downs ? )
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16) Which county do you live in ? 

Amount % Total Survey Amount % Total Survey
Kent 93 27.84% Perthshire 1 0.30%
Essex 25 7.49% Shropshire 1 0.30%
Surrey 25 7.49% Somerset 1 0.30%
Middlesex 19 5.69% Tyne And Wear 1 0.30%
Hampshire 14 4.19% Warwickshire 1 0.30%
Lancashire 9 2.69% Yorkshire 1 0.30%
East Sussex 8 2.40% No Answer Stated 36 10.78%
Hertfordshire 8 2.40% Totals 334 100.00%

Cheshire 7 2.10%
Buckinghamshire 6 1.80%
West Sussex 6 1.80%
Bedfordshire 5 1.50%
Dorset 4 1.20%
Leicestershire 4 1.20%
Lincolnshire 4 1.20%
Nottinghamshire 4 1.20%
Oxfordshire 4 1.20%
South Yorkshire 4 1.20%
West Yorkshire 4 1.20%
Wiltshire 4 1.20%
Norfolk 3 0.90%
Northamptonshire 3 0.90%
Staffordshire 3 0.90%
Channel Islands 2 0.60%
Clwyd 2 0.60%
County Durham 2 0.60%
Suffolk 2 0.60%
West Midlands 2 0.60%
Aberdeenshire 1 0.30%
Avon 1 0.30%
Berkshire 1 0.30%
Cambridgeshire 1 0.30%
Cleveland 1 0.30%
Cornwall 1 0.30%
Cumbria 1 0.30%
Derbyshire 1 0.30%
Devon 1 0.30%
Dumfriesshire 1 0.30%
Fife 1 0.30%
Gloucestershire 1 0.30%
Isle Of Cumbrae 1 0.30%
North Yorkshire 1 0.30%
Northumberland 1 0.30%
Orkney 1 0.30%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 



18) Which age group do you fall into ? 

Amount % Total Survey
16 - 24 5 1.50%
25 - 34 49 14.67%
35 - 44 92 27.54%
45 - 54 80 23.95%
55 - 64 76 22.75%
65+ 27 8.08%
No Answer Stated 5 1.50%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown

( Figure 18: Which age group do you fall into ? )
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19) What is your sex ?

Amount % Total Survey
Male 136 40.72%
Female 190 56.89%
No Answer Stated 8 2.40%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 19: What is your sex ? )
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20) What is your marital status ?

Amount % Total Survey
Married / Living With Partner 275 82.34%
Single 28 8.38%
Divorced / Separated 23 6.89%
Widowed 5 1.50%
No Answer Stated 3 0.90%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 20:  What is your marital status ? )
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21) Do you have children ?

Amount % Total Survey
Yes, Living At Home 131 39.22%
Yes, But Not Living At Home Anymore 101 30.24%
No 93 27.84%
No Answer Stated 9 2.69%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown

( Figure 21: Do you have children ? )
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22) What range does the combined income of your household fall into ? 

Amount % Total Survey
Less £10,000 24 7.19%
£10,000 - £20,000 44 13.17%
£20,001 - £30,000 77 23.05%
£30,001 - £40,000 52 15.57%
£40,001 - £50,000 49 14.67%
More Than £50,000 45 13.47%
No Answer Stated 43 12.87%
Totals 334 100.00%

Mid Kent Downs - 2005 E-Mail Mailer Response Breakdown 

( Figure 22: What range does the combined income of your household fall into ? )
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Appendix C 
 
Online Survey Results 
 



Link to an online survey form was posted on 7 specialist walking, cycling and rural websites:
1. KCC’s Explore Kent/Countryside Access (www.kent.gov.uk/countrysideaccess)
2. WalkAwhile Holidays (www.awhile.fsnet.co.uk)
3. Tourism SE’s Rural Ways (www.ruralways.org.uk)
4. Sustrans (www.sustrans.org.uk)
5. Orchard Trails (www.kent-esites.co.uk/orchardtrails)
6. Kent Downs (www.kentdowns.org.uk)
7. North Downs Way site (www.nationaltrail.co.uk)

103 responses were obtained from visitors (specialist rural tourists) to these sites during Aug.

1) How many times have you visited the UK countryside for a day trip away from home, a short break or
holiday in the last year ?

Amount % Total Survey
Zero 6 5.83%
Once 6 5.83%
2-5 Times 37 35.92%
6-9 Times 14 13.59%
10+ Times 38 36.89%
No Answer Stated 2 1.94%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 1: How many times have you visited the UK countryside for a day trip a, a short break or holiday in the last year ? )
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2) During the last 2 years, what time of year have you visited the UK countryside for leisure purposes ?
Note: Some people stated more than one answer.

Amount % Total Survey
Spring 91 88.35%
Summer 86 83.50%
Autumn 85 82.52%
Winter 61 59.22%
No Answer Stated 2 1.94%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 2: During the last 2 years, what time of year have you visited the UK countryside for leisure purposes ? )
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3) Who normally accompanies you on leisure trips to the UK countryside ?

Amount % Total Survey
With Partner 54 52.43%
With Family (children under 16) 24 23.30%
With Friend(s) 12 11.65%
Alone 6 5.83%
With Relative(s) 3 2.91%
Organised Group 2 1.94%
Other 1 0.97%
No Answer Stated 1 0.97%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 3: Who normally accompanies you on leisure trips to the UK countryside ? )
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4) List below those UK countryside destinations that you have visited for a short break or holiday 
during the last year ?
Note: some people stated more than one answer.

Amount % Total Survey Amount % Total Survey
Kent 19 18.45% Avebury 1 0.97%
Cornwall 15 14.56% Aviemore 1 0.97%
Lake District 12 11.65% Avon 1 0.97%
Devon 10 9.71% Avon Canal 1 0.97%
Wales 10 9.71% Axminster 1 0.97%
Dorset 9 8.74% Beachy Head 1 0.97%
Scotland 8 7.77% Berks 1 0.97%
South Downs 7 6.80% Bexhill 1 0.97%
Hampshire 6 5.83% Bexley 1 0.97%
New Forest 6 5.83% Birchington 1 0.97%
Peak District 6 5.83% Brean Sands 1 0.97%
Cotswolds 5 4.85% Brighton 1 0.97%
Norfolk 5 4.85% Broadstairs 1 0.97%
North Downs 5 4.85% Bronte Countryside 1 0.97%
Rye 5 4.85% Camber 1 0.97%
Wiltshire 5 4.85% Cambridge 1 0.97%
Snowdonia 4 3.88% Channel Islands 1 0.97%
Suffolk 4 3.88% Cheshire 1 0.97%
Sussex 4 3.88% Chiltern Ridgeway 1 0.97%
Yorkshire 4 3.88% Coach Tours 1 0.97%
Chichester 3 2.91% Counrtyside 1 0.97%
Derbyshire 3 2.91% Cumbria 1 0.97%
East Sussex 3 2.91% Dartmoor 1 0.97%
Hastings 3 2.91% Dornoch 1 0.97%
Herefordshire 3 2.91% Downs 1 0.97%
Isle Of Wight 3 2.91% Duloe 1 0.97%
Lincolnshire 3 2.91% Dymchurch 1 0.97%
North Yorkshire 3 2.91% East Anglia 1 0.97%
Pembrokeshire 3 2.91% East Kent 1 0.97%
Somerset 3 2.91% Eastbourne 1 0.97%
West Highlands 3 2.91% Edinburgh 1 0.97%
Worcestershire 3 2.91% Essex 1 0.97%
Brecon Beacons 2 1.94% Faversham 1 0.97%
Bristol 2 1.94% Folkestone 1 0.97%
Canterbury 2 1.94% Gillingham 1 0.97%
Dover 2 1.94% Gloucester 1 0.97%
Durham 2 1.94% Gloucestershire 1 0.97%
Jersey 2 1.94% Gower Peninsula 1 0.97%
North Wales 2 1.94% Harrogate 1 0.97%
Northumberland 2 1.94% Hazel Grove 1 0.97%
South Devon 2 1.94% Herne Bay 1 0.97%
Surrey 2 1.94% Highlands Of Scotland 1 0.97%
West Country 2 1.94% Isle Of Man 1 0.97%
Weymouth 2 1.94% Isles Of Scilly 1 0.97%
Afan Forest Park 1 0.97% Lyminge Forest 1 0.97%
Anglesey 1 0.97% Malvern Hills 1 0.97%
Ashford 1 0.97% Milton Keynes 1 0.97%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

 



4) List below those UK countryside destinations that you have visited for a short break or holiday 
during the last year ? (Continued)

Amount % Total Survey

Minehead 1 0.97%
National Trust Sites 1 0.97%
Newbury 1 0.97%
Newcastle 1 0.97%
Northern Ireland 1 0.97%
Oxford 1 0.97%
Oxfordshire 1 0.97%
Poole 1 0.97%
Portpatrick 1 0.97%
Riverside Park 1 0.97%
Rochester 1 0.97%
Romney 1 0.97%
Romsey 1 0.97%
Ross 1 0.97%
Rutland 1 0.97%
Sands 1 0.97%
Saxon Shore Way 1 0.97%
Scarborough 1 0.97%
Scottish Borders 1 0.97%
Shropshire 1 0.97%
South Wales 1 0.97%
Southport 1 0.97%
St Austell 1 0.97%
Staffordshire 1 0.97%
Studland Bay 1 0.97%
Tadworth 1 0.97%
Tavistock 1 0.97%
Weald 1 0.97%
West Midlands 1 0.97%
West Wittering 1 0.97%
Wicham 1 0.97%
Wye 1 0.97%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

 



5) How do you normally travel to the UK countryside for a leisure break ?

Amount % Total Survey
Private Vehicle 84 81.55%
Train 10 9.71%
Cycle 4 3.88%
Walk 2 1.94%
Coach Tour 1 0.97%
Other 1 0.97%
Bus 0 0.00%
No Answer Stated 1 0.97%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 4: Who normally accompanies you on leisure trips to the UK countryside ? )
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5) How do you travel around the UK countryside once you are there ?
Note: Some people stated more than one answer.

Amount % Total Survey
Private Vehicle 73 70.87%
Bus 15 14.56%
Train 17 16.50%
Coach Tour 4 3.88%
Walk 79 76.70%
Cycle 38 36.89%
Other 2 1.94%
No Answer Stated 1 0.97%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 5: How do you travel around the UK countryside once you are there ? )

0.00%

10.00%

20.00%

30.00%

40.00%

50.00%

60.00%

70.00%

80.00%

Private Vehicle Bus Train Coach Tour Walk Cycle Other

 



5) What is the likelihood of you using public transport to travel to / around the UK countryside in 
the future whilst on a leisure break ? 

Amount % Total Survey
Very Likely 16 15.53%
Likely 8 7.77%
Average 19 18.45%
Unlikely 30 29.13%
Very Unlikely 29 28.16%
No Answer Stated 1 0.97%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 6:  What is the likelihood of you using public transport to travel to / around the UK countryside in the future ? )
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6) What motivates you to visit the UK countryside for leisure purposes ?

Amount % Total Survey Amount % Total Survey Amount % Total Survey Amount % Total Survey Amount % Total Survey
To Be In A Relaxing Environment 56 54.37% 33 32.04% 8 7.77% 3 2.91% 1 0.97%
Attractive Scenery 58 56.31% 30 29.13% 2 1.94% 2 1.94% 2 1.94%
Peace And Quiet 48 46.60% 25 24.27% 15 14.56% 4 3.88% 2 1.94%
Sporting / Recreational Facilities 10 9.71% 11 10.68% 30 29.13% 11 10.68% 26 25.24%
Walking 39 37.86% 29 28.16% 17 16.50% 7 6.80% 2 1.94%
Cycling 22 21.36% 16 15.53% 16 15.53% 10 9.71% 28 27.18%
Bird-Watching 8 7.77% 11 10.68% 19 18.45% 20 19.42% 34 33.01%
Horse-Riding 3 2.91% 2 1.94% 5 4.85% 11 10.68% 68 66.02%
Hunting 4 3.88% 1 0.97% 2 1.94% 4 3.88% 78 75.73%
Countryside / Wildlife Events 7 6.80% 15 14.56% 22 21.36% 28 27.18% 20 19.42%
Quality And Type Of Accommodation 9 8.74% 25 24.27% 33 32.04% 15 14.56% 7 6.80%
To Get Back In Touch With Nature 24 23.30% 27 26.21% 25 24.27% 12 11.65% 3 2.91%
To Escape The Stresses Of Daily Life 38 36.89% 36 34.95% 14 13.59% 2 1.94% 3 2.91%
Local Food And Drink 17 16.50% 24 23.30% 35 33.98% 11 10.68% 4 3.88%
Friendliness & Hospitality Of Locals 11 10.68% 26 25.24% 38 36.89% 10 9.71% 4 3.88%
Village Pubs 12 11.65% 26 25.24% 32 31.07% 14 13.59% 6 5.83%
To Buy Fresh Local Produce 8 7.77% 18 17.48% 38 36.89% 21 20.39% 7 6.80%
To Visit Historic Buildings And Gardens 18 17.48% 30 29.13% 27 26.21% 11 10.68% 8 7.77%

Kent Downs AONB - 2005 Specialist Website Response Breakdown
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6) In order of priority, which 2 of the above factors are most important to you in deciding to visit the 
UK countryside for a leisure break ? 

Amount % Total Survey Amount % Total Survey
Attractive Scenery 28 27.18% 19 18.45%
To Be In A Relaxing Environment 23 22.33% 14 13.59%
Walking 19 18.45% 15 14.56%
To Escape The Stresses Of Daily Life 7 6.80% 9 8.74%
Cycling 7 6.80% 5 4.85%
Peace And Quiet 6 5.83% 14 13.59%
To Visit Historic Buildings And Gardens 5 4.85% 1 0.97%
To Get Back In Touch With Nature 2 1.94% 6 5.83%
Bird-Watching 2 1.94% 1 0.97%
Sporting / Recreational Facilities 1 0.97% 3 2.91%
Local Food And Drink 1 0.97% 2 1.94%
Village Pubs 0 0.00% 3 2.91%
Friendliness & Hospitality Of Locals 0 0.00% 3 2.91%
Countryside / Wildlife Events 0 0.00% 3 2.91%
Quality And Type Of Accommodation 0 0.00% 1 0.97%
Hunting 0 0.00% 1 0.97%
No Answer Stated 2 1.94% 3 2.91%
Totals 103 100.00% 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown
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7) When visiting the UK countryside for leisure purposes, which of the following services / facilities
would you use if they were available ?
Note: Some people stated more than one answer.

Amount % Total Survey
Walking Routes 90 87.38%
Information Leaflet / Map Of The Area 83 80.58%
Local Pubs 83 80.58%
Cafes / Restaurants 79 76.70%
Public Rights Of Way Network 73 70.87%
Visitor Attractions (E.G. Historic Houses And Gardens, Open Farms) 72 69.90%
Nature Reserves / Woods 67 65.05%
Farmer's Markets 65 63.11%
Local Countryside Events / Festivals 59 57.28%
Cycle Routes 57 55.34%
Farmhouse Accommodation 47 45.63%
Cycle Hire Facilities 41 39.81%
Accommodation Geared To The Special Needs Of Walkers, Cyclists 35 33.98%
Bridleways 32 31.07%
'Green' Accredited Accommodation Providers 32 31.07%
Guided Walks 25 24.27%
Bird Watching Hides 17 16.50%
Guided Cycle Rides 16 15.53%
Working Farm Holidays 8 7.77%
Horse Riding Stables 4 3.88%
B&B For Horses 1 0.97%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

 



8) When on a short break or holiday in the UK countryside, what types of accommodation do you stay in ?
Note: Some people stated more than one answer.

Amount % Total Survey
Bed & Breakfast / Guest House 66 64.08%
Self-catering 45 43.69%
Home Of Friends / Relatives 37 35.92%
Hotel 36 34.95%
Pub / Inn 35 33.98%
Camping 34 33.01%
Static Caravan 11 10.68%
Farm 7 6.80%
Touring Caravan 7 6.80%
Camping Barn / Youth Hostel 5 4.85%
Holiday Village 3 2.91%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

 



9) If you had the choice, would you consciously choose a 'sustainable' tourism supplier 
 over conventional suppliers ?

Amount % Total Survey
Yes 47 45.63%
No 3 2.91%
Yes, But Only If Price / Quality Was The Same 51 49.51%
No Answer Stated 2 1.94%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 7:  If you had the choice, would you consciously choose a 'sustainable' tourism supplier over conventional suppliers ? )
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10) What activities do you take part in whilst on a leisure break in the UK countryside ?
Note: Some people stated more than one answer.

Amount % Total Survey
Walking 96 93.20%
Meal In Local Pub / Restaurant 90 87.38%
Visit To Local Visitor Attraction 79 76.70%
Visit To Nearby Town / City 77 74.76%
Visit To Local Café / Tea Shop 72 69.90%
Drink In Local Pub 68 66.02%
Shopping Locally 62 60.19%
Farmer's Market / Farm Shop 61 59.22%
Cycling 52 50.49%
Photography 52 50.49%
Bird-watching 25 24.27%
Sailing / Water Sports 14 13.59%
Fishing 9 8.74%
Drawing / Painting 7 6.80%
Golf 7 6.80%
Horse-riding 4 3.88%
Hunting 1 0.97%
Rock Climbing 1 0.97%
Wildlife 1 0.97%
Motor-Cycling 1 0.97%
Gliding 1 0.97%
Canals 1 0.97%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

 



11) Do you use National Walking Trails ? E.g. the North Downs Way

Amount % Total Survey
Yes 77 74.76%
No 25 24.27%
No Answer Stated 1 0.97%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 8:  Do you use National Walking Trails ? )
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11) Do you use National and Regional Cycling Trails ?

Amount % Total Survey
Yes 43 41.75%
No 57 55.34%
No Answer Stated 3 2.91%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 9:  Do you use National and Regional Cycling Trails ? )
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12) Have you heard of the phrase 'Area of Outstanding Natural Beauty' (AONB) ? 

Amount % Total Survey
Yes 102 99.03%
No 0 0.00%
No Answer Stated 1 0.97%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 10:  Have you heard of the phrase 'Area of Outstanding Natural Beauty' (AONB) ? )
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12) What does the phrase 'AONB' mean to you ?
Note: Some people stated more than one answer.

Amount % Total Survey
A Sensitive Area Where Access Is Restricted 10 9.71%
An Area Of Beautiful, Scenic Countryside 82 79.61%
A National Park 15 14.56%
A Protected Landscape 56 54.37%
An Environmentally Sensitive Area 34 33.01%
Don't Know 2 1.94%
No Answer Stated 1 0.97%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 11: What does the phrase 'AONB' mean to you ? )
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13) Are you aware of the North Downs ? 

Amount % Total Survey
Yes 97 94.17%
No 4 3.88%
No Answer Stated 2 1.94%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 12:  Are you aware of the North Downs ? )
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14) Are you aware of the Kent Downs ? 

Amount % Total Survey
Yes 86 83.50%
No 15 14.56%
No Answer Stated 2 1.94%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 13: Are you aware of the Kent Downs ? )
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14) If yes, is the Kent Downs an AONB ?

Amount % Total Survey
Unaware Of Kent Downs 15 14.56%
Yes 63 61.17%
No 2 1.94%
Don't Know 20 19.42%
No Answer Stated 3 2.91%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 14: If yes, is the Kent Downs an AONB ? )
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14) Have you ever visited the Kent Downs for leisure purposes ? 

Amount % Total Survey
Yes 71 68.93%
No 30 29.13%
No Answer Stated 2 1.94%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 15: Have you ever visited the Kent Downs for leisure purposes ? )
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14) Would you consider visiting the Kent Downs in the future ?  

Amount % Total Survey
Yes 92 89.32%
No 1 0.97%
Perhaps 9 8.74%
No Answer Stated 1 0.97%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 16: Would you consider visiting the Kent Downs in the future ? )

No Answer Stated
0.97%Perhaps

8.74%

Yes
89.32%

No
0.97%

 



14) If no or perhaps, why ?

Amount % Total Survey
Too Far To Travel 1 0.97%
Totals 1 0.97%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

 



15) Are you aware of the following, and if so, have you visited any of them previously ?

Amount % Total Survey Amount % Total Survey
Brogdale National Fruit Collection 34 33.01% 15 14.56%
Wye Downs National Nature Reserve 29 28.16% 17 16.50%
North Downs Way National Trail 63 61.17% 39 37.86%
Pilgrims Way 63 61.17% 40 38.83%
Kings Wood, Challock 22 21.36% 16 15.53%

For all other attractions listed  - people were not aware of nor had visited them.

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 17: Are you aware of the following, and if so, have you visited any of them previously ? )
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16) Which county do you live in ? 

Amount % Total Survey
Kent 71 68.93%
Surrey 6 5.83%
Hertfordshire 3 2.91%
Avon 2 1.94%
Bedfordshire 2 1.94%
Essex 2 1.94%
Ayrshire 1 0.97%
East Sussex 1 0.97%
Gloucestershire 1 0.97%
Herefordshire 1 0.97%
Kirkcudbrightshire 1 0.97%
Lancashire 1 0.97%
Midlothian 1 0.97%
Norfolk 1 0.97%
Powys 1 0.97%
West Sussex 1 0.97%
Wiltshire 1 0.97%
No Answer Stated 6 5.83%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

 



18) Which age group do you fall into ? 

Amount % Total Survey
16 - 24 1 0.97%
25 - 34 19 18.45%
35 - 44 28 27.18%
45 - 54 32 31.07%
55 - 64 17 16.50%
65+ 5 4.85%
No Answer Stated 1 0.97%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 18: Which age group do you fall into ? )
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19) What is your sex ?

Amount % Total Survey
Male 56 54.37%
Female 42 40.78%
No Answer Stated 5 4.85%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 19: What is your sex ? )
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20) What is your marital status ?

Amount % Total Survey
Married / Living With Partner 73 70.87%
Single 16 15.53%
Divorced / Separated 12 11.65%
Widowed 0 0.00%
No Answer Stated 2 1.94%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 20:  What is your marital status ? )
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21) Do you have children ?

Amount % Total Survey
Yes, Living At Home 33 32.04%
Yes, But Not Living At Home Anymore 21 20.39%
No 44 42.72%
No Answer Stated 5 4.85%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 21: Do you have children ? )
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22) What range does the combined income of your household fall into ? 

Amount % Total Survey
Less £10,000 7 6.80%
£10,000 - £20,000 11 10.68%
£20,001 - £30,000 16 15.53%
£30,001 - £40,000 17 16.50%
£40,001 - £50,000 14 13.59%
More Than £50,000 23 22.33%
No Answer Stated 15 14.56%
Totals 103 100.00%

Kent Downs AONB - 2005 Specialist Website Response Breakdown

( Figure 22: What range does the combined income of your household fall into ? )
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Self-Completion Visitor 
Survey Questionnaire 
 
  
 



Win in our
free prize draw….. 

An exclusive short

break for two in

the Kentish

countryside

staying at Brenley

Farmhouse, near

Faversham 
KENT DOWNS AONB UNIT

FREEPOST SEA10917

MAIDSTONE

KENT

ME14 1BR 

16b. In order of priority, which 3 of the above factors do
you feel are most important in improving a visit to
the area?

1. 

2. 

3. 

17a. Would you personally consider visiting the
countryside in this area again? 

Yes 1 No 2

17b. If no, why not?

18a. Have you heard of the phrase ‘Area of Outstanding
Natural Beauty’ (AONB)?

Yes 1 No 2

18b. What does the term ‘AONB’ mean to you?  
Please tick all boxes that apply.
A sensitive area where access is restricted  

An area of beautiful, scenic countryside 

A National Park 

A protected landscape 

An environmentally sensitive area 

Don’t know 

19a. Are you aware of the area called the Kent Downs
(the eastern half of the North Downs)?    
Yes 1 No 2

19b. If yes, are you aware that the Kent Downs is an
AONB? Yes 1 No 2 Don’t know 3

19c. Were you aware that you have been in the Kent
Downs during this visit?   Yes 1 No 2

20. If you had the choice, would you consciously choose
a ‘sustainable’ tourism supplier (i.e. accommodation
that was environmentally friendly, restaurants/cafes
that used local produce etc.) over conventional
suppliers? 

Yes 1 No 2

Yes – but only if price/quality the same  3

AND FINALLY, SOMETHING ABOUT YOURSELF

21a. Which country do you reside in? 

21b. If from the UK, which county do you live in? 

21c. If from the UK, what is your postcode?

22. Which age group do you fall into?  

16-24 1 25-34 2 35-44 3

45-54 4 55-64 5 65+ 6

23. Sex?  Male 1 Female 2

24. Marital status?  

Single 1 Married/living with partner 2

Widowed 3 Divorced/separated 4

25. Do you have children?  

Yes, living at home 1

Yes, but not living at home anymore 2

No 3

26. What range does the combined income of your
household fall into?  

Less than £10,000 1 £10,000-£20,000 2

£20,001-£30,000 3 £30,001-£40,000 4

£40,001-£50,000 5 More than £50,000 6

SO WE CAN CONTACT YOU IF YOU ARE A WINNER IN THE FREE PRIZE DRAW, 
PLEASE LET US HAVE YOUR CONTACT DETAILS 

Title (Mr/Mrs/Miss/Ms/Other) Initial Surname 

Address

Post Code Country Email

The information you provide will be processed by Kent Downs AONB Unit to assist in the provision of the AONB services. Your information will be used
for research but will not be disclosed to a third party. We may occasionally send you other information or requests concerning the Kent Downs AONB.
Tick the box if you do not wish to receive any further information from the Kent Downs AONB.

THANK YOU FOR YOUR ASSISTANCE

(includes bed and breakfast for 

2 people for 2 nights, a meal on

one evening using home grown and

local Kentish produce, plus entry

tickets to Leeds Castle)

GOOD LUCK
Remember the closing date for receipt 

of completed surveys and entry into the 
Free Prize Draw is 

30th August 2005

Winners will be notified the week 
commencing 5th September 2005

1st fold here

2nd fold here and then tuck into 1st fold, DO NOT SEAL

Terms and conditions of prize draw
This draw is open to anyone aged 16 and over, except employees
of Kent Downs AONB Unit, Kent County Council, their agencies or
any other company associated with this promotion.

Closing date for receipt of entries is 30th August 2005.

Entries should be sent on the official entry form and no
photocopies will be accepted.

All entries should be sent to the following address: Kent Downs
AONB Unit, FREEPOST SEA 10917, Maidstone, Kent ME14 1BR.

Only one entry per household.

Proof of posting will not be accepted as proof of delivery. No
responsibility can be accepted for damaged or illegible
applications, or entries which fail to arrive by the closing date.

No correspondence will be entered into. The judge’s decision is final.

The first entry drawn after the closing date by an independent
judge will win the first prize of a weekend break for two at Brenley
Farmhouse near Faversham (bed and breakfast for 2 people for 2
nights sharing a double/twin room including dinner on one evening
using home grown and local produce, plus 2 entry tickets to Leeds
Castle). The subsequent six drawn entries will win runner up prizes
of either a family ticket to Leeds Castle, Farming World or the
Museum of Kent Life.

The winner will be notified w/c 5th September 2005.

No cash alternative available to prizes stated.

For the name of the winners, send a SAE to the address given
below (the promoter) after 12th September 2005.

No purchase is necessary to enter the free prize draw.

Promoter: Kent Downs AONB Unit, West Barn, Penstock Hall Farm,
Canterbury Road, East Brabourne, Ashford, Kent TN25 5LL

w w w . k e n t d o w n s . o r g . u k
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Kent Downs AONB Unit
West Barn
Penstock Hall Farm
Canterbury Road
East Brabourne
Ashford
TN25 5LL

Dear Sir/Madam,

I would like to ask for your support for a study on rural tourism which will help improve our countryside product
for leisure travellers such as yourself. 

To help us understand your needs, we would greatly appreciate a few minutes of your time to complete our
questionnaire. Please return it to our FREEPOST address by 30th August 2005, and we’ll enter you into our
FREE PRIZE DRAW to win an exclusive visit to the Kentish countryside for you and your guest. You’ll stay at a
traditional Kentish working farmhouse (2 nights Bed & Breakfast for 2 people sharing a double/twin room at
Brenley Farm near Faversham), enjoy a home cooked meal one evening using home grown and local produce,
plus receive entry tickets to world renowned Leeds Castle. We also have runner up prizes to give away of Family
Entry Tickets to the award winning attractions Leeds Castle, Farming World and the Museum of Kent Life.
Information on these attractions and Brenley Farmhouse are given below.

Thanking you in advance for your support of our study, and good luck in the prize draw!

Yours faithfully,

Sarah Loftus
Sustainable Rural Tourism Officer

11b. Where available, would you consider using public
transport to travel to/around the UK countryside
whilst on a leisure break in the future? 

Yes 1 No 2

11c. If no, why not? 

12. What activities have you / will you take part in
whilst in the countryside on this visit? 
Please tick all boxes that apply.

Bird-watching Visit to a nearby town/city 

Walking Shopping locally 

Cycling Visit to a local café/tea shop 

Horse-riding Meal in a local pub/restaurant 

Fishing Drink in a local pub 

Hunting Farmer’s Market/Farm Shop 

Golf Photography 

Drawing/Painting Visit to a local visitor attraction 

Other (please describe)

13. Are you aware of the following, and if so, did you/

will you visit any of them on this visit? 

Please tick all boxes that apply.

Yes, Yes, will visit 
I am  on trip

aware

Brogdale National Fruit Collection

Doddington Place Gardens

Wye Downs National Nature Reserve 

Belmont House and Gardens 

Beech Court Gardens

North Downs Way National Trail

Pilgrims Way

Brook Agricultural Museum 

Kent Gliding Club

Bredgar & Wormshill Railway

Kings Wood, Challock

Hucking Estate (Woodland Trust)

Perry Wood

White Horse Wood,Thurnham 

Remains of Thurnham Castle 

Canterbury Cathedral

Leeds Castle

14. How was your current visit to the countryside?
Please tick one box only.

Better than expected 1 Go to Q15a

Same as expected 2 Go to Q16a

Worse than expected 3 Go to Q15b

15. In what way was your visit:

a) better than expected?

b) worse than expected?

16a. If the following were made more widely available,
how much would each enhance your visit to the
countryside in this area (we are looking at priorities for
improving the area for leisure visitors)? Please indicate on
a scale of 1 - 5, where 1 is ‘Not at all enhance’ and 5 is
‘Greatly enhance’? 
Please circle one response only for each factor. 

Not at all Greatly 
enhance   enhance   

Cycle hire facilities 1 2 3 4 5
B&B for horses 1 2 3 4 5

Horse riding stables 1 2 3 4 5
Bridleways 1 2 3 4 5

Local countryside 1 2 3 4 5
events/festivals
Clearly marked  1 2 3 4 5

circular walking routes
Clearly marked circular  1 2 3 4 5

cycle routes
More information on the Public 1 2 3 4 5

Rights of Way Network
Improved Public Rights 1 2 3 4 5

of Way Network
Bird-watching services/facilities 1 2 3 4 5

Information leaflet/ 1 2 3 4 5
map of the area

Information on local 1 2 3 4 5
nature reserves/woods 
and how to find them

Guided walks 1 2 3 4 5
Guided cycle rides 1 2 3 4 5

Working farm holidays 1 2 3 4 5
Accommodation geared to special 1 2 3 4 5

needs of walkers, cyclists
‘Green’ accredited 1 2 3 4 5

accommodation providers
Farmhouse accommodation 1 2 3 4 5

Better quality and range 1 2 3 4 5
of accommodation
Better quality and 1 2 3 4 5

range of eating places
More opportunities to buy local 1 2 3 4 5

produce/farmer’s markets
Improved quality 1 2 3 4 5

of signposting
Other (please describe below) 1 2 3 4 5

Thank you for taking the time to complete this short survey on leisure visits to the countryside. It should
take less than 10 minutes to complete and your input will of course be treated as totally confidential.

Once completed, please return as indicated overleaf for entry into our Prize Draw.

1. How many times have you visited the UK countryside
for a day trip away from home, a short break (1-4
nights away from home) or holiday in the last year?

1 1 2-5 2 6-9 3 10+ 4

2. During the last 2 years, what time of the year have you
visited the UK countryside for leisure purposes? 
Please tick all boxes that apply.

Spring Summer Autumn Winter 

3. Who is accompanying you on this current visit to the
countryside? Please tick one box only.

Alone 1

Partner / Spouse  2

Friend/s  3

Family (children under 16 yrs) 4

Family (children over 16 yrs) 5

Organised group  6

Relative/s  7

4a. Is this your first visit to the countryside in this area?

Yes 1 No 2

4b. If no, how many previous visits have you made in the
last five years?

5a. What motivated you to visit the countryside today?
Please indicate the importance of each factor on a
scale of 1 - 5, where 1 is ‘Not important at all’ and 5
is ‘Very important’? 
Please circle one response only for each factor. 

Not important Very
at all important

To be in a relaxing environment 1 2 3 4 5
Attractive scenery 1 2 3 4 5

Peace and quiet 1 2 3 4 5
Sporting / recreational facilities 1 2 3 4 5

Walking 1 2 3 4 5
Cycling 1 2 3 4 5

Bird-watching 1 2 3 4 5
Horse-riding 1 2 3 4 5

Hunting 1 2 3 4 5
Countryside / wildlife events 1 2 3 4 5

Quality and type of 1 2 3 4 5
accommodation

To get back in touch with nature 1 2 3 4 5
To escape the stresses of daily life 1 2 3 4 5

Local food and drink 1 2 3 4 5
Friendliness & hospitality of locals 1 2 3 4 5

Village pubs 1 2 3 4 5
To buy fresh local produce 1 2 3 4 5

To visit historic buildings 1 2 3 4 5
and gardens

5b. In order of priority, which 2 of the above factors are
the most important to you in deciding to visit the
countryside?

1st

2nd

6. What is the purpose of your visit to the countryside
today? Please tick one box only.

Day trip/outing from home 1

Short Break (1-4 nights away) 2

Longer Holiday (more than 4 nights away) 3

Visiting friends and family 4

7. How did you initially find out about the area? 
Please tick one box only.

Word of mouth 1

Newspaper/magazine article 2

Kent Visitor Guide 3

Kent Tourism website 4

Kent Downs AONB website 5

Other website 6

Poster 7

Advert 8

Other (please specify below) 9

8a. Are you spending one or more nights in the area on
this trip? 

Yes 1 No  2 Go forward to Q11a

8b. How many nights in total will you stay in the area on
this visit?         nights

9. What type of accommodation are you staying in?
Please tick one box only.

Hotel 1   Home of friends/relatives 2

B&B/Guest House 3 Camping 4

Pub/Inn 5 Touring Caravan 6

Self catering 7 Static caravan 8

Holiday Village 9 Camping Barn/ 10

Youth Hostel

Farm 11 Second Home 12

10. Name the city, town or village you are staying in? 

11a. How did you travel to and around the countryside
on this visit? Please tick all boxes that apply.

Travel to the Travel around
countryside the countryside

Private vehicle 

Bus 

Train 

Coach tour 

Walk 

Cycle 

Other 

w w w . k e n t d o w n s . o r g . u k

Brenley Farm www.brenley-farm.co.uk

Brenley Farm near Faversham is a traditional Kentish working farm set
amid paddocks, orchards, and hop gardens on the edge of the Kent
Downs. The farmhouse is early Georgian and offers superior quality
accommodation (4 diamonds) and is part of Farm Stay UK. Nigel and
Maggie serve delicious breakfasts using home grown and Kentish local
produce. 

For further information visit www.brenley-farm.co.uk, 
call 01227 751203 or email info@brenley-farm.co.uk

Leeds Castle, Nr. Maidstone – Tel: 01622 765400, www.leeds-castle.com  
Built on an island in the centre of a motionless lake, 'the loveliest castle in the world', has become a national treasure

and one of England's best loved tourist attractions. 

Farming World, Nr. Faversham – Tel: 01227 751144, www.farming-world.com
Award winning farm attraction. Friendly farm animals, magnificent shire horses, fantastic falconry displays, huge

adventure play-zones, soft play, sensory garden and bee world. 

Museum of Kent Life, Nr. Maidstone – Tel: 01622 763936, www.museum-kentlife.co.uk
Offers an unrivalled tour of how life has changed in the past 150 years. There is an oasthouse, barn, cottages,

hopper's huts, a variety of livestock, hop, herb and kitchen gardens, interactive exhibits and much more to enjoy. 
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Appendix E 
 
Self-Completion Visitor 
Survey Results 
 
 



 Mid Kent Downs In-Destination Survey 2005 

  

 
A self-completion questionnaire was distributed to visitors to the Mid Kent 
Downs via tourism businesses operating in the area during July and August 
2005. Accommodation providers were requested to hand survey forms to 
guests at check in (one per room), whilst visitor attractions were requested to 
hand to visitors as they paid for entry. A free prize draw incentive was offered 
to encourage visitors to return completed questionnaires to a FREEPOST 
address by August 30th 2005.  
 
3,000 survey forms were supplied to tourism businesses in the area. It is not 
possible, however, to determine how many of these were actually handed to 
visitors. In total 88 completed survey forms were posted by visitors to the 
AONB Unit. This was a low response, yet provided statistically accurate data 
at a top-line level. 
 
Top-line Results 
 
1. How many times have you visited the UK countryside for a day trip away 
from home, a short break (1-4 nights away from home) or holiday in the last 
year?    
                                                 

1 14.9% 2-5 51.7% 
6-9 10.3% 10+ 23.0% 

 
2. During the last 2 years, what time of the year have you visited the UK 
countryside for leisure purposes?  
 

Spring 74.7% Summer 93.1% 
Autumn 67.8% Winter 33.3% 
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Mid Kent Downs In-Destination Survey 2005 

   

 
3. Who is accompanying you on this current visit to the countryside?  
 

Partner / Spouse 60.2%
Family (children under 16 yrs) 14.8%

Alone 9.1% 
Friend/s 8.0% 

Relatives 4.5% 
Organised group 2.3% 

Family (children over 16 yrs) 1.1% 
 
4a. Is this your first visit to the countryside in this area?    
 
Yes  17.0%     No   83.0% 
 
4b. If no, how many previous visits have you made in the last five years?  
 
Mean = 7.0;       Mode = 10 
 
5a. What motivated you to visit the countryside today? Please indicate the 
importance of each factor on a scale of 1 - 5, where 1 is ‘Not important at 
all’ and 5 is ‘Very important’?  
                                            Mean Rating 

Attractive scenery 4.59 
To be in a relaxing environment 4.51 

Peace and quiet 4.38 
Quality and type of accommodation 4.20 
To escape the stresses of daily life 4.12 
Friendliness & hospitality of locals 4.01 

To visit historic buildings and gardens 3.75 
Local food and drink 3.66 

Village pubs 3.57 
Walking 3.46 

To get back in touch with nature 3.45 
To buy fresh local produce 3.15 

Countryside / wildlife events 2.88 
Sporting / recreational facilities 2.35 

Bird-watching 2.27 
Cycling 1.75 

Horse-riding 1.42 
Hunting 1.24 
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5b. In order of priority, which 2 of the above factors are the most important to 
you in deciding to visit the countryside? 
 

= 1st  To be in a relaxing environment 
= 1st  Attractive scenery 

 
6. What is the purpose of your visit to the countryside today?  
 

Day trip / outing from home 24.1% 
Short Break (1-4 nights away) 39.1% 

Longer Holiday (more than 4 nights away) 21.8% 
Visiting friends and family 14.9% 

 
7. How did you initially find out about the area? Please tick one box only. 
 

Word of mouth 31.7% 
Other (please specify) 

Visited or lived in area previously (31.8%) 
Family nearby (22.7%) 

31.7% 

Kent Visitor Guide 12.2% 
Newspaper / magazine article 9.8% 

Other website 6.1% 
Kent Tourism website 4.9% 

Advert 3.7% 
Kent Downs AONB website 0.0% 

Poster 0.0% 
 
8a. Are you spending one or more nights in the area on this trip?  
       
Yes  70.5%     No   29.5%    
 
8b. For those that are staying overnight, how many nights in total will you stay 
in the area on this visit?  
Mean = 4.8 nights;  Mode = 2 nights 
 
9. What type of accommodation are you staying in? Please tick one box 
only. 

B&B / Guest House 31.3% 
Self catering 15.6% 

Home of friends or relatives 12.5% 
Touring Caravan 9.4% 
                  Farm 9.4% 

Hotel 7.8% 
Pub / Inn 4.7% 
Camping 3.1% 

Second Home 3.1% 
Static caravan 1.6% 

Camping Barn / Youth Hostel 1.6% 
Holiday Village 0.0% 
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10. Name the city, town or village you are staying in?  
 
Places that achieved over 5% of responses were: 
 

Milstead 13.5% 
Goudhurst 7.7% 

Westwell 5.8% 
Chilham 5.8% 

Selling 5.8% 
 
11a. How did you travel to and around the countryside on this visit? Please 
tick all boxes that apply. 
 

 Travel to the 
countryside 

Travel around the 
countryside 

Private vehicle 95.4% 82.8% 
Walk 4.6% 26.4% 
Train 2.3% 2.3% 
Other 2.3% 2.3% 
Cycle 0.0% 4.6% 

Bus 0.0% 3.4% 
Coach tour 0.0% 0.0% 

 
 
11b. Where available, would you consider using public transport to travel to / 
around the UK countryside whilst on a leisure break in the future?  
 
Yes 64.8%     No 35.2%   
 
11c. If no, why not?  
 

Prefer comfort of own car/ taking own route 37.5% 
Public transport not comprehensive 31.3% 

Public transport unreliable 9.4% 
Disability 9.4% 

Cost (too expensive) 6.3% 
Aged 3.1% 
Time 3.1% 
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12. What activities have you / will you take part in whilst in the countryside on 
this visit? Please tick all boxes that apply. 
 

Meal in a local pub/restaurant 73.9% 
Visit to a nearby town/city 70.5% 

Walking 60.2% 
Visit to a local visitor attraction 55.7% 
Visit to a local café / tea shop 50.0% 

Shopping locally 47.7% 
Drink in a local pub 40.9% 

Farmer’s Market / Farm Shop 33.0% 
Photography 29.5% 

Bird-watching 25.0% 
Other (please describe)

Beach 14.3% 
Brogdale 14.3% 

Historic sites 14.3% 
Picnic (family day out) 14.3%

16.1% 

Cycling 9.1% 
Drawing/ Painting 8.0% 

Golf 6.8% 
Horse-riding 5.7% 

Fishing 4.5% 
Hunting 1.1% 
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13. Are you aware of the following, and if so, did you / will you visit any of 
them on this visit? Please tick all boxes that apply. 
 
 Yes, I am 

aware  
Yes, visit on this 

trip 
Canterbury Cathedral 84.1% 23.9% 

Leeds Castle 84.1% 19.3% 
Pilgrims Way 61.4% 9.1% 

North Downs Way National Trail 44.3% 10.2% 
Brogdale National Fruit Collection 33.0% 8.0% 

Doddington Place Gardens 33.0% 2.3% 
Belmont House and Gardens 27.3% 1.1% 

Kings Wood, Challock 27.3% 8.0% 
Wye Downs National Nature Reserve 25.0% 9.1% 

Beech Court Gardens 25.0% 6.8% 
Perry Wood 21.6% 3.4% 

Kent Gliding Club 20.5% 0.0% 
Bredgar & Wormshill Railway 17.0% 2.3% 

Brook Agricultural Museum 9.1% 4.5% 
Remains of Thurnham Castle 9.1% 0.0% 

Hucking Estate (Woodland Trust) 8.0% 0.0% 
White Horse Wood, Thurnham 4.5% 1.1% 

 
 
14. How was your current visit to the countryside? Please tick one box only. 
 

Better than expected 50.0%  
About the same as expected 50.0%   

Worse than expected 0.0%   
 
15. In what way was your visit ……….. 
a) better than expected? 
 
Mentioned by over 5% of respondents to this question: 
 

Good hospitality 41.9% 
Peace & quiet/ beautiful scenery 39.5% 

Weather good 25.6% 
Lots to see and do i.e. historical sites 16.3% 

Good value for money 7.0% 
 
b) worse than expected? 

 
Not applicable 
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16a. If the following were made more widely available, how much would 
each enhance your visit to the countryside in this area (we are looking at 
priorities for improving the area for leisure visitors)? Please indicate on a 
scale of 1 - 5, where 1 is ‘Not at all enhance’ and 5 is ‘Greatly enhance’?  

      
Mean 
Rating 

% said would enhance 
or greatly enhance 

visit 
Information leaflet / map of the area 4.14 77.6% 
Information on local nature reserves 

/ woods and how to find them
4.01 72.3% 

Clearly marked circular walking 
routes

3.77 66.2% 

Improved quality of signposting 3.74 63.8% 
Local countryside events / festivals 3.40 45.7% 

Better quality and range of eating 
places

3.35 50.6% 

Improved Public Rights of Way 
Network

3.32 44.3% 

More opportunities to buy local 
produce / farmer’s markets

3.27 44.4% 

More information on the Public 
Rights of Way Network

3.23 38.8% 

Farmhouse accommodation 3.18 45.6% 
Better quality and range of 

accommodation
3.00 41.0% 

‘Green’ accredited accommodation 
providers

2.70 31.2% 

Clearly marked circular cycle routes 2.64 32.6% 
Cycle hire facilities 2.45 26.3% 

Guided walks 2.41 23.8% 
Bird-watching services / facilities 2.26 18.8% 

Accommodation geared to special 
needs of walkers, cyclists

2.18 18.2% 

Working farm holidays 2.13 20.2% 
Bridleways 1.94 16.3% 

Guided cycle rides 1.74 9.0% 
Horse riding stables 1.49 6.7% 

B&B for horses 1.25 3.9% 
 
 
16b. In order of priority, which 3 of the above factors do you feel most 
important in improving a visit to the area? 
 

1. Information leaflet / map of the area (40.3%) 
2. Clearly marked circular walking routes (32.5%) 
3. Better quality and range of eating places (29.9%) 
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Unsolicited responses on how to enhance peoples’ visit were: 
 

1. Better facilities for disabled people (5.2%) 
2. Clean up litter and dog mess (3.9%) 

 
 
17a. Would you personally consider visiting the countryside in this area 
again?  

 
Yes  100.0%     No   0.0% 
 
18a. Have you heard of the phrase ‘Area of Outstanding Natural Beauty’ 
(AONB)? 
 
Yes  93.2%     No  6.8% 
 
18b. What does the term ‘AONB’ mean to you?  Please tick all boxes that 
apply. 
 

A sensitive area where access is restricted 6.8% 
An area of beautiful, scenic countryside 80.7% 

A National Park 17.0% 
A protected landscape 48.9% 

An environmentally sensitive area 31.8% 
Don’t know 3.4% 
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19a. Are you aware of the area called the Kent Downs (the eastern half of the 
North Downs)?     
 
Yes   75.9%     No   24.1% 
 
19b. If yes, are you aware that the Kent Downs is an AONB?  
 
Yes   60.3%     No   30.8%       Don’t know   9.0% 
 
19c. Were you aware that you have been in the Kent Downs during this visit?    
 
Yes   71.4%     No   28.6% 

 
20. If you had the choice, would you consciously choose a ‘sustainable’ 
tourism supplier (i.e. accommodation that was environmentally friendly, 
restaurants / cafes that used local produce etc.) over conventional suppliers?  
 
Yes  56.3%     No  12.6%    Yes – but only if price/quality the same 31.0%  
 
21a. Which country do you reside in?  
 

England 86.4% 
Ireland 3.4% 
Wales 3.4% 

Netherlands 3.4% 
Germany 2.3% 

Canada 1.1% 
 
21b. If from the UK, which county do you live in?  
 

Kent 30.7% 
Essex 13.3% 

East Sussex 5.3% 
Surrey 4.0% 

London 4.0% 
Cambs 2.7% 
Bucks 2.7% 

Wilts 2.7% 
Hamps 2.7% 

West Sussex 2.7% 
Notts 2.7% 
Leics 2.7% 

Northants 2.7% 
Staffs 2.7% 

Somerset 2.7% 
Shrops 1.3% 
Derbys 1.3% 
Suffolk 1.3% 
Devon 1.3% 
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Yorks 1.3% 
Lancs 1.3% 
Herts 1.3% 
Glous 1.3% 

Cheshire 1.3% 
Fife 1.3% 

South Glamorgan 1.3% 
Gwynedd 1.3% 

 
 

22.   Which age group do you fall into?  
  

16-24 3.4% 25-34 8.0% 
35-44 19.3% 45-54 17.0% 
55-64 36.4% 65 + 15.9% 

 

Age Profile
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23. Sex?   
 

Male 36.8% Female 63.2%
 
24.   Marital status?   
 

Single 9.1% Married/living with partner 80.7% 
Widowed 3.4% Divorced/separated 6.8% 
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25.   Do you have children?   
 

Yes, but not living at home anymore 51.1% 
Yes, living at home 25.0% 

No 23.9% 
 
26. What range does the combined income of your household fall into?   
 

Less £10,000 5.4% £10,000-£20,000 12.2% 
£20,001-£30,000 24.3% £30,001-£40,000 17.6% 
£40,001-£50,000 18.9% More than £50,000 21.6% 

  


